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CONSUMER EXPECTATIONS SURVEY'

Second Quarter 2025

Consumers Pessimistic for Q2 2025, Optimistic for Q3 2025,
while Optimism for the Next 12 Months is Slightly Down

Nationwide Consumer Outlook

Figure1
Overall Consumer Outlook Index
Philippines
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The consumer sentiment in the second quarter of 2025 was more pessimistic as the
overall confidence index (Cl) became more negative from -13.0 percent in Q1 to
-14.0 percent in Q2 (see Table 1). This decline reflects an increase in the percentage
of pessimists, which outweighed the increased percentage of optimists. The weaker
confidence among consumers in Q2 2025 was mainly due to their concerns over:
(@) higher inflation, (b) lower household income, and (c) fewer available jobs.
Concerns about the delivery of government services and programs amid the
elevated political tensions also weighed on consumer confidence.

Consumers in Taiwan and Thailand, like those in the Philippines, were also more
pessimistic. In contrast, sentiment in South Korea turned optimistic, while in
Indonesia, it was more optimistic. Meanwhile, consumer confidence also improved
in Australia, the euro area, and Japan, where consumers were less pessimistic.?

! The Consumer Expectations Survey (CES) is a quarterly survey of a random sample of about
5,000 households in the Philippines. The CES covers three component indices of the consumer
outlook — overall economic condition, family financial situation, and family income. Results of the
CES provide advance indication of consumer sentiments for the current and next quarters and the
next 12 months, as reflected in the overall Cl, as well as in the selected economic indicators.
The Q2 2025 CES was conducted during the period 2 - 15 April 2025.

2 The reference countries were the top trading partners of the Philippines, wherein each accounted
for at least one percent share of the country’s total merchandise trade for the past five years
(2020-2024). Australia, the euro area, Indonesia, Japan, South Korea, Taiwan, Thailand, and the
United States of America record their consumer confidence index on a monthly basis. For
cross-country assessment of the consumer sentiment, the latest Cl level is compared with the CI

level of the previous reference period as posted in https://tradingeconomics.com/.
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became positive from -0.5 percent in the Ql survey to 0.6 percent in
Q2 (see Table 1). The respondents attributed their optimism to expectations of:
(a) higher household income, (b) more available jobs and working family members,
and (c) stable prices of goods and services.

For the next 12 months (May 2025-April 2026), the consumer outlook remained
optimistic as the CI slightly fell from 12.4 percent in the Ql survey to
11.8 percent in Q2 (see Table 1). The consumers’ sustained optimism for the next
12 months was also attributed to: (a) higher household income, (b) more available
jobs, and (c) stable prices of goods and services.

Figure 2
Consumer Outlook Index by Component Index
Q12023 - Q22025
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Across the three component indices (i.e., overall economic condition, family
financial situation, and family income), the Q2 2025 CI declined for both the
country’s economic condition and the family’s financial situation, while it was little
changed for family income. Notably, the family income index has remained positive
since Q1 2025, reflecting a sustained improvement in household cash inflows during
the first half of the year.

For Q3 2025, the Cl regarding the country’s economic condition improved, while it
was little changed for the family’s financial situation and family income. For the
next 12 months, the Cl was little changed for the country’s economic condition and
the family’s financial situation, while it declined for family income (see Tables 2, 3,
and 4).
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Figure 3
Consumer Outlook Index by Income Group
Q12023 -Q2 2025
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By income group, consumer sentiment in Q2 2025 was less pessimistic among the
low-income group, more pessimistic among the middle-income group, and
remained pessimistic among the high-income group (see Table 1).3

For Q3 2025, the outlook improved among the middle-income and high-income
groups. However, it deteriorated among the low-income group. For the next
12 months, consumer confidence improved among the high-income group but
declined among the middle-income and low-income groups (see Table 1).

NCR and AONCR Consumer Outlook

Figure 4
Consumer Outlook Index for NCR and AONCR
Q12023-Q2 2025
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3 Low-income group refers to households with monthly family income of less than £10,000.
Middle-income group refers to households with monthly family income between $#10,000 and
P29,999. High-income group refers to households with monthly family income of more than
P30,000. The monthly family income is estimated using the income of the respondent, spouse, and
other family members. Beginning Q1 2019, monthly family income was estimated to include the
OFW remittances received in the last 12 months.

Department of Economic Statistics Page 3 of 10

Classification: GENERAL



By geographical location, consumers in the National Capital Region (NCR) were
more pessimistic in Q2 2025, while those in Areas Outside the NCR (AONCR)
remained pessimistic (see Table 1).

Meanwhile, consumer outlook in both areas improved for Q3 2025. The outlook in
the NCR became less pessimistic, while it turned optimistic in the AONCR.
For the next 12 months, consumer confidence turned more upbeat in the NCR but
less buoyant in AONCR (see Table1).

Expenditures on Goods and Services

Figure 5
Next Quarter Expenditure Outlook on Goods and Services
Q12021-Q2 2025

Index (%6)
50.0 - A
45.0 -
38.6
40.0 - 37.8
Philippines
35.0 .
AONCR 34.7
30.0
25.0
20.0 ‘ . ‘ . . ‘ . ‘ ‘ ‘ ‘ ‘ . . . . ‘ ‘
QT‘QZ‘QS‘er Q1‘Q2‘Q3‘Q4 QT‘QZ‘QS‘er Q1‘Q2‘Q3‘Q4 QT‘QZ
2021 2022 2023 2024 2025

The spending outlook of households on goods and services for Q3 2025 was less
upbeat. The Cl declined from 40.1 percent in the Q1 survey to 37.8 percent in Q2.
By geographical location, the spending outlook of consumers in both the NCR and
AONCR mirrored the national trend (see Table 5).

Spending sentiment was less upbeat for the following consumer items: (a) food,
non-alcoholic and alcoholic beverages, and tobacco, (b) clothing and footwear,
(c) house rent and furnishing, (d) water supply, (e) electricity, (f) gas and other fuels,
(g) transportation, and (h) restaurants and accommodation services. In contrast, the
spending outlook was more upbeat for (a) health, (b) education, recreation and
culture, and (c) personal care and miscellaneous goods and services (see Table 5).

Department of Economic Statistics Page 4 of 10
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Expenditures on Big-Ticket Items:
Consumer Durables, Motor Vehicle and Housing

Figure 6
Sentiment on Buying Big-Ticket Items
Q12021 -Q2 2025
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Consumer sentiment on buying big-ticket items was less pessimistic for Q2 2025,
as the Cl became less negative from -68.4 percent in Ql to -65.5 percent in Q2.
In particular, buying sentiment for house and/or lot was less pessimistic, while it
remained downbeat for consumer durables and motor vehicles. By area, consumer
sentiment on buying big-ticket items for Q2 2025 improved in both the NCR and
AONCR (see Table 6a).

Similarly, the buying intentions for big-ticket items over the next 12 months was
less pessimistic, as the Cl turned less negative from -68.7 percent in the Q1 survey to
-67.0 percent in Q2. Specifically, buying intentions for consumer durables and
house and/or lot became less pessimistic, but remained pessimistic for motor
vehicles. By area, buying intentions for the next 12 months were more pessimistic in
the NCR, but less pessimistic in AONCR (see Table 7a).

The percentage of households planning to buy/acquire real property within the
next 12 months increased from 5.7 percent in the Q1 survey to 6.1 percent in Q2
(see Table 7). In particular, a higher percentage of households plan to acquire single
detached houses, duplexes, townhouses, agricultural lots, and commercial lots
(see Table 8).
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When asked about the price range of the house and/or lot they intend to purchase
in the next 12 months, majority of households (52.7 percent) indicated a preference
for properties priced at 450,000 and below. Meanwhile, 36.3 percent of households
plan to buy a house and/or lot in the 450,001 to P1,700,000 range, while
11.0 percent of households plan to buy at 1,700,001 and above (see Table 9).4

Savings Sentiment®

Figure 7
Saving Intention Index
Q12021 -Q2 2025
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Consumer sentiment on saving was less pessimistic for Q2 2025 as the saving
intention index improved from -18.6 percent in Q1 to -16.1 percent in Q2
(see Table 10a). Among households that plan to save, the proportion who would set
aside at least 10 percent of their monthly gross family income for savings declined
from 29.0 percent in Q1 to 26.4 percent in Q2. Conversely, the proportion who would
save less than 10 percent increased from 71.0 percent in Q1 to 73.6 percent in Q2
(see Table 10).

Selected Economic Indicators

Consumers anticipate that interest rates may increase and the peso may depreciate
against the US dollar in mid-2025 and over the next 12 months. Households also
expect the unemployment rate to rise during the same period (see Tables 113, 11b,
and 11c).

4 Beginning Q2 2018, questions on the type and the amount of house and/or lot intended to be bought
by households were added to the CES questionnaire. The property strata were based on the Housing
and Land Use Regulatory Board Memorandum Circular No. 13 series of 2017, which classified housing
units as follows: (a) Socialized Housing for housing units with selling price of 450,000 and below,
(b) Economic Housing for housing units above P450,000 to £1,700,000, (c) Medium Cost Housing for
units above P1,700,000 to £4,000,000, and (d) Open Market Housing for units above £4,000,000.

5 Beginning Q1 2025, only forward-looking questions on household savings were retained in the CES
questionnaire due to the streamlining of BSP surveys.
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Inflation Expectations

Households expect that the inflation rate may increase in mid-2025 and over the
next 12 months. However, inflation expectations are expected to ease during this
period as the corresponding inflation rate diffusion indices declined from their
Q1 2025 levels (see Tables 11a, 11b, and 11c).. Consumers who expect higher inflation
in the next 12 months were concerned about the: (a) effectiveness of government
policies and programs in regulating prices, (b) higher household spending on food
and groceries, and (c) limited supply of goods and services.

Consumers’ year-ahead inflation forecast declined from 3.8 percent in the Q1 2025
survey to 3.7 percent in Q2 amid easing food inflation (see Table 11c). This marks the
second consecutive quarter that the forecast was within the National Government’s
target range of 2.0 to 4.0 percent for 2025. The downward trend also indicates that
household inflation expectations are easing and becoming more anchored.

Expenditures of Overseas Filipino Workers (OFWs)

Figure 8
Usage of OFW Remittances (% to total OFW households)
Q12025 -Q2 2025
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Of the 319 household respondents who received OFW remittances for Q2 2025,
96.2 percent utilized their remittances on food and other household needs. The
percentage of OFW households that apportioned their remittances for medical
expenses (55.5 percent) and savings (35.7 percent) increased compared with the
Q1 2025 survey results. In contrast, the share of OFW households that allotted part
of their remittances for education (69.3 percent), purchase of consumer durables
(20.7 percent), debt payments (18.5 percent), purchase/amortization of house
(10.3 percent), purchase of motor vehicles (8.2 percent), and investments
(6.0 percent) declined from the previous survey results (see Tables 12 and 13).

6 Starting Q2 2022, questions on the direction of the respondents’ inflation rate expectations for the
current quarter, next quarter, and the next 12 months were added to the CES questionnaire.
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Figure 9

Usage of OFW Remittances (% to total OFW households)
in NCR and AONCR
Q22025
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In terms of the utilization pattern of remittances by area, a higher percentage of
OFW households in the NCR allocated a portion of their remittances to house
purchase compared with their counterparts in AONCR (see Table 12).

Respondent’s and/or Spouse’s Debt Sentiment’

Figure 10
Borrowing Intention Index
Q12021-Q2 2025
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7 Beginning Q1 2025, only forward-looking questions on the respondent’s and/or spouse’s debt were

retained in the CES questionnaire due to the streamlining of BSP surveys.
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Consumer sentiment on borrowing for the next quarter (Q3 2025) and over the next
12 months was more pessimistic. In particular, the borrowing intention index for
both periods declined from -71.6 percent and -66.2 percent in the Q1 2025 survey to
-76.0 percent and -70.4 percent in Q2, respectively (see Table 15a). However, the
index on debt application experience was little changed for Q3 2025 but improved
for the next 12 months (see Table 15).

About the Survey

The Consumer Expectations Survey (CES) started in Q3 2004, initially covering only
the NCR. Beginning Q1 2007, the BSP expanded the survey’'s scope to cover the
whole country.

The Q2 2025 CES was conducted from 2 - 15 April 2025.2 The CES samples were
drawn from the Philippine Statistics Authority’s 2023 Geo-Enabled Master Sample
for household-based surveys, which is considered a representative sample of
households nationwide. The CES sample households were generated using a
stratified multi-stage probability sampling scheme.®

In the Q2 2025 CES, 5,540 households were identified as eligible, with 2,463
(44.5 percent) from the NCR and 3,077 (55.5 percent) from AONCR (see Table 17).

Of the identified sample size, 5,444 households participated in the survey,
equivalent to a response rate of 98.3 percent (from 98.4 percent in the Q1 2025
survey). Respondents included 2,408 households in the NCR (with a 97.8 percent
response rate) and 3,036 households in AONCR (with a 98.7 percent response rate).
The high-income group comprised the largest percentage of respondents
(43.6 percent), followed by the middle-income group (35.5 percent) and the
low-income group (20.9 percent) (see Tables 16 and 17).

8 Approval for the conduct of the Q1 2025 - Q4 2027 CES was issued on 15 January 2025 through PSA
Approval No. BSP-2501.

® Each sampling domain in the 2023 Geo-Enabled Master Sample Design, in which geospatial data
are integrated into the sampling units, is subdivided into Primary Sampling Units (PSU) (i.e., a whole
barangay or a portion of a large barangay or combinations of small barangays), which are ordered
according to the following: (1) north-south/west-east geographic location. (2) decreasing proportion
of households with overseas workers. and (3) decreasing wealth index. Sample households are then
drawn from each of the systematically selected sample PSUs.
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Figure 11
Percentage of Respondents by Income Group
Q22025
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About the Confidence Index

The overall consumer outlook index is computed as the average of the three
component confidence indices (Cls), namely:

a. Economic Condition refers to the perception of the respondent regarding the
general economic condition of the country.

b. Family's Financial Situation refers to the level of household income (in cash as
well as in kind), savings, outstanding debts, investments, and assets.

c. Family Income includes primary income and receipts from other sources
received by all family members as participants in any economic activity or as
recipients of transfers, pensions, grants, and the like.

The Cls are computed as the percentage of households that answered in the
affirmative less the percentage of households that answered in the negative with
respect to their views on a given indicator. A positive Cl indicates a favorable view,
except for the inflation rate and the peso borrowing rate, where a positive ClI
indicates the opposite.
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Consumer Expectations Survey1
for periods indicated; in percent

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2

1. Overall consumer outlook: Composite Index

Current Quarter -347 -30.9 -193 -24.0 -15.1 -52 -129 -14.6 -10.4  -105 -9.6 -19.0 -109 -205 -15.6 -1 -13.0 -14.0
NCR -471  -424 -15.1 -19.3 -12.9 -0.7 7.4 -143 -6.0 -10.2 22 142 -85 -13.2 -8.2 -8.7 -151  -20.8
AONCR -32.7 -29.0 -20.0 -248 -15.4 -59 138 -146 -2 -105 -108 -198 -3 217 -16.7 -5 -127  -129
Low-income group -373 -339 -26.7 -32.7 -253 -155 -248 -232 -185 -23.0 -181  -29.2 -17.8 -336 -25.7 -21.1 -247 -225
Middle-income group -359 -305 -17.5 -20.0 -14.4 -35 96 -103 -8.4 -85 -100 -194 -105 -208 -150 -104 -10.7  -16.4
High-income group -282 -253 -85 -16.1 -29 35 -4.1 -8.8 -4.0 1.4 01 -9.7 -4.0 -8.8 4.4 -1.5 -6.6 -6.2
Next Quarter -2.2 13 2.7 9.3 6.4 n2 13.4 9.5 7.5 4.6 7.8 5.6 2.7 -0.4 0.7 4.2 -0.5 0.6
NCR -n3 4.4 71 9.2 7.9 16.1 19.8 17.8 10.5 9.0 10.5 10.7 55 55 5.6 9.8 -22 -0.3
AONCR -0.7 22 20 93 6.1 105 123 8.2 7.0 3.8 7.4 4.8 22 -1.3 -0.1 33 -0.2 0.8
Low-income group -4.0 -1.0 -03 6.6 3.6 6.9 10.5 6.4 4.8 0.8 5.8 23 -0.6 -55 ‘1.4 -1.7 -0.7 -3.3
Middle-income group -0.9 2.7 4.4 1n1 7.6 12.0 143 103 7.9 5.1 83 5.2 23 -11 11 52 0.4 11
High-income group -0.9 3.8 5.6 1.0 83 14.8 15.2 125 10.0 82 9.4 9.0 6.6 4.9 27 9.2 -1.2 2.7
Next 12 Months 17.9 19.8 18.6 23.6 30.4 324 334 21.7 2277 205 18.9 15.0 13.4 135 9.9 12.4 12.4 LLE:]
NCR 219 308 340 357 433 441 503 400 45.4 43.4 238 21.6 20.6 219 17.2 15.8 14.3 16.9
AONCR 17.3 18.0 16.1 216 283 305 306 18.7 19.0 16.8 18.2 13.9 12.2 121 8.8 1n.9 121 1.0
Low-income group 14.2 17.2 148 204 28.6 281 331 209 18.9 15.4 15.5 1n.3 81 85 7.6 7.6 82 26
Middle-income group 20.6 19.8 202 26.2 30.2 313 34.4 223 24.8 231 18.8 16.6 16.1 14.2 13.0 155 17.0 16.5
High-income group 206 249 229 24.9 32.8 38.2 325 21.8 244 230 227 16.4 15.6 16.9 8.7 13.9 1.0 13.6

T A quarterly survey conducted by the Department of Economic Statistics
2 Low-income group refers to households with monthly family income of less than P10,000.

Middle-income group refers to households with monthly family income between P10,000-P29,999.

High-income group refers to households with monthly family income of more than P30,000.

Starting Q1 2019, the monthly family income is estimated using income from the respondent, spouse, other family members, and received OFW remittances.
Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1
for periods indicated; in percent

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2

2. Consumer outlook indices on the current economic and family condition: Current Quarter

Philippines

Economic condition -453 -401 -229 -293 -19.7 -6.0 -141  -22.0 -17.8 -17.5 -13.5 -36.0 -229 -388 -30.7 -242 -33.9 -35.6
Low-income group -443 -40.0 -27.7 -342 -271 140 -179 -256 -20.4 -248 -153 -37.2 -21.8 -454 -365 -23.8 -39.7 -355
Middle-income group -450 -384 -203 -250 -19.3 -25 -10.2 -19.7 -15.0 -16.0 144 -373 -23.6 -381 -26.2 -238 -29.6 -36.5
High-income group -477 -432 182 -274 -10.6 21  -146 -204 -183 -n1 -105  -337 -233 -340 -299 -251 -33.7 -34.8

Family financial situation -335 -310 -201 -26.8 -19.2 -9.1 -18.1 -143 -8.7 -10.7 -127  -16.9 -6.5 -17.1 -1n.2 -9.0 -6.1 -8.0
Low-income group -39.2 -36.8 -29.7 -39.4 -343 -232 -388 -282 -215 -287 -257 -349 -217 -36.8 -29.0 -26.6 -25.0  -24]
Middle-income group -34.5 -31.8 -19.8 -23.1 -16.8 -8.2 -13.6 -8.2 -8.6 -8.9 -14.6 -15.6 -4.7 -18.7 N4 -8.0 -4.6 -1
High-income group -213  -18.0 -24 123 -3.1 4.5 -13 -4.0 4.9 75 35 -2.7 73 20 100 83 6.4 53

Family income -253 -214 -150 -16.0 -6.3 -0.4 -6.6 -7.4 -4.8 -3.2 -25 -4.1 -3.2 -5.6 -4.7 -0.1 1.0 1.6
Low-income group -284 -249 -228 -244 -14.5 95 -17.7 -157 -137 -156 -135 -156 -99 -84 -6 -127 -9.4 -8.0
Middle-income group -281 -21.2 -123 -1n.9 -6.9 03 -5.1 -3.1 -1.7 -05 -0.9 -5.5 -3.4 -5.7 -73 0.6 21 -1.7
High-income group -156  -14.7 4.7 -8.6 4.9 8.0 3.4 -21 14 7.7 7.4 7.4 4.1 56 6.6 12.2 7.7 109

NCR

Economic condition -556 -51.5 -168 -22.7 -16.3 0.4 -91 -235 -189 -19.8 -9.4  -381 -280 -337 -276 -313 -39.2 -50.8
Low-income group -640 -53.8 -289 -31.5 -28.7 -17.5 -182 -30.8 -31.4 -30.7 -221  -47.7 -241 -469 -482 -470 -40.1 -69.2
Middle-income group -56.4 -476 134 217 -20.0 1.0 -63 -223 -235 -205 -1 -36.9 -31.5 -36.6 -36.9 -47.2 -426 -56.6
High-income group -491 -555 -N4 -19.8 -7.9 6.8 -9.5 -22.1 -1.6 -16.1 -44 373 -26.3 -29.1 -153 -20.2 -36.8 -443

Family financial situation -448 -399 -165 -19.7 -13.7 -1.8 -71  -10.7 03 -8.5 0.8 4.1 13 -75 20 27 -4.8 -7.5
Low-income group -65.2 -623 -40.0 -425 -380 -27.7 -359 -32.7 -209 -392 -280 -33.7 -23.2 -340 -229 -305 -375 -535
Middle-income group -476 -351 162 -25.0 -20.6 -7.0 -107 -16] -3 -16.8 -72 138 -6.2 -209 -16.9 -121 -n2 -268
High-income group -282 -30.4 29 0.4 2.4 16.2 12.0 57 16.4 8.2 15.9 9.2 9.6 71 23.0 16.2 4.7 12.4

Family income -408 -358 -120 -156 -8.8 -0.9 -6.1 -8.7 0.7 -23 20 -03 11 1.5 11 26 -1.4 4.2
Low-income group -53.7 -521 -32.0 -29.6 -23.5 -195 -248 -25.2 -16.3  -227 -16.0 -19.4 -9.1 -18.3 -15.1 -15.0 -22.8 -295
Middle-income group -436 -320 -103 -16.7 -131 -2.0 -85 -9.9 -7.7 -7.2 -3.7 -8.9 -5.6 -4.0 -9.4 -7.5 -35  -148
High-income group -289 -29.2 2.6 -6.5 11 82 6.4 -03 12.8 83 12.0 10.2 6.9 91 133 10.9 34 6.7

AONCR

Economic condition -437 -383 -239 -303 -20.2 -7.0 -14.9 -21.8 -17.7 -17.1 -142  -35.7 -221  -39.7 -31.2 -231 -33.0 -33.1
Low-income group -42.8 -389 -275 344 -271 138  -179 -253 -19.9 -245 -149 -36.7 -217 -454 -359 -22.8 -39.7 -34.0
Middle-income group -426 -36.4 -21.7 -25.8 -19.2 -3.3 -1n.2 -19.1 -13.3 -15.1 -15.0 -373 -22.4 -383 -244 -20.6 -275 -33.1
High-income group -474 -40.0 -199 -29.0 -n3 -3.8 -154 -20.0 -20.0 -98 -122 -328 -222 -354 -344 -26.8 -329 -325

Family financial situation -316 -29.6 -20.7 -279 -20.1 -102  -198 -149 -10.2 -1 -149 -19.0 -7.8 -18.6 -13.3  -10.8 -6.4 -8.0
Low-income group -372 -348 -287 -39.2 -341 -229 -390 -279 -216 -282 -255 -35.0 -21.7 -370 -293 -265 -244  -22.7
Middle-income group -31.7 -31.0 -20.6 -226 -16.1 -85 -143 -6.4 -8.1 -73  -159 -159 -45 -184 -105 7.4 -35 -8.4
High-income group -19.5  -14.8 -3.7 -15.1 -4.5 23 -35 -6.3 20 73 0.1 -5.8 6.5 0.6 6.0 5.6 6.8 3.6

Family income -229 -191  -154  -161 -5.9 -0.4 -6.7 =72 -5.6 -33 -3.2 -4.7 -39 -6.7 -5.7 -05 1.4 26
Low-income group -265 -228 -21.9 -24.1 -13.9 -8.8 -17.3 -15.1 -13.5 -15.2 -13.3 -15.4 -10.0 -184 N4 -12.6 -8.8 -7.0
Middle-income group -247 -189 127 -10.6 -5.6 0.8 4.2 -1.6 -0.5 0.8 -0.5 -4.8 -3.0 -5.9 -6.9 1.7 3.0 05
High-income group -121  -109 -6.5 -9.0 58 7.9 29 -2.6 -1.5 7.6 6.1 6.7 31 4.6 4.6 12.7 8.8 1n.9

T A quarterly survey conducted by the Department of Economic Statistics
Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1
for periods indicated; in percent

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2

3. Consumer outlook indices on economic and family condition: Next Quarter

Philippines

Economic condition -4.7 0.7 19 8.7 6.1 14.6 16.7 1.0 59 3.7 55 -1.0 -4.3 -7.7 -5.8 -3.1 -9.7 -6.6
Low-income group -6.2 -1.4 0.1 6.9 1.0 10.9 14.1 8.6 3.6 0.7 59 -2.7 -6.5 -121 -6.4 -5.2 -9.5 -6.7
Middle-income group -3.3 1.8 3.6 9.6 8.4 15.3 19.0 ns 6.0 4.7 6.5 -23 -6.0 -8.9 -2.7 -1.9 -8.6 -7.1
High-income group -4.2 32 23 10.3 9.8 17.4 16.9 13.6 83 6.0 4.0 1.9 0.2 -2.5 -9.0 -2.5 -1.0 -6.1

Family financial situation -2.6 -0.7 19 8.7 41 82 9.6 75 72 35 7.6 6.9 54 14 1.8 54 21 20
Low-income group -5.0 -4.6 -1.7 5.4 23 0.8 55 36 4.3 -2.2 25 11 0.5 -4.0 -1.7 b4 1.0 -4.9
Middle-income group -0.8 1.6 2.4 10.6 4.6 10.9 103 8.7 7.7 29 8.1 7.6 52 -0.7 0.5 71 3.2 2.7
High-income group -0.8 35 7.7 n3 57 12.6 133 109 9.7 1.0 12.5 ni 10.6 8.4 75 13.7 1.8 5.9

Family income 0.7 4.0 4.5 10.5 8.8 10.9 13.7 10.0 9.5 6.4 10.3 10.9 7.0 52 6.1 103 6.2 6.4
Low-income group -0.7 32 0.8 75 7.6 8.9 n.o 71 6.6 4.0 9.0 83 43 -0.4 4.0 4.4 6.4 1.7
Middle-income group 14 4.6 72 13.2 9.8 9.8 13.8 10.8 9.8 7.8 10.2 10.3 7.7 6.3 54 10.4 6.6 7.6
High-income group 22 4.6 6.8 n.5 9.2 14.5 15.5 12.9 12.2 7.4 1n.9 14.0 9.0 8.8 9.5 16.3 57 8.4

NCR

Economic condition -14.4 -7.0 83 8.7 92 206 232 18.5 n.2 58 6.5 37 -0.6 1.7 -3.2 -03 -14.7 -9.8
Low-income group -15.4 -5.0 -0.8 6.8 8.0 191 26.2 10.8 13.3 0.4 33 0.1 -6.5 0.7 -13.6 -9.8 -22.7 -13.4
Middle-income group -14.8 -53 12.5 9.5 8.7 198 226 17.6 10.3 6.9 6.3 1.0 -7.0 1.0 -3.9 -1.5 -171 -145
High-income group -13.4 -11.0 9.9 85 10.0 22.4 229 228 1.6 6.3 7.6 6.5 4.3 2.4 -0.2 19 -1n.8 -6.0

Family financial situation -12.0 -4.5 58 8.9 6.4 13.7 16.4 14.9 8.7 8.6 12.1 12.7 8.2 56 7.0 13.6 27 26
Low-income group -15.3 -11.0 -0.8 -0.3 5.6 26 13.6 1.0 3.0 0.2 6.1 6.1 -2.0 0.1 21 0.2 -7.4  -103
Middle-income group -14.2 -1.5 6.5 93 6.2 13.9 16.7 mi 6.5 6.4 131 9.5 4.0 26 31 9.4 3.0 -1.8
High-income group -7 -4.2 10.3 131 6.8 18.0 17.2 214 12.2 13.0 13.0 16.5 123 8.7 n3 181 4.2 7.4

Family income -73 -1.7 73 9.9 8.2 13.8 19.8 201 n.5 12.6 12.9 15.6 8.8 9.2 13.0 16.2 53 6.3
Low-income group -9.0 -1.7 11 5.0 8.0 83 18.7 16.8 9.0 10.7 9.7 13.3 32 55 10.1 8.2 -1.9 45
Middle-income group -10.0 -1.3 9.2 109 7.7 133 18.8 18.5 10.5 13.0 14.2 1.6 6.4 6.7 n.2 15.0 83 31
High-income group -2.8 -2.2 9.9 10.9 8.8 16.8 21.8 237 13.1 12.8 12.7 193 n.2 n7 15.2 18.2 4.6 8.7

AONCR

Economic condition -3.2 20 0.8 8.7 57 13.6 15.7 9.8 51 34 5.4 -1.8 -4.9 -9.2 -6.2 -3.6 -8.9 -6.1
Low-income group -5.5 -11 0.2 6.9 06 104 133 8.4 31 0.7 6.0 -2.8 -65  -12.7 -6.0 -5.0 -8.9 -6.3
Middle-income group -0.8 3.4 1.8 9.6 83 14.3 181 10.2 52 4.3 6.6 -2.9 -59 -105 -25 -1.9 -7.2 -5.9
High-income group -1.8 6.8 05 106 9.8 16.4 15.8 1n.5 7.4 6.0 3.0 0.8 -13 -39 -11.8 -4.0 -10.8 -6.2

Family financial situation -11 -0.1 12 8.7 3.7 73 8.6 6.3 6.9 27 6.9 59 4.9 0.7 0.9 41 20 20
Low-income group -4.2 -4.1 -1.8 5.8 21 0.7 4.9 32 4.4 -2.4 23 0.9 0.6 -4.2 -1.9 -4.6 1.4 -4.6
Middle-income group 20 22 1.6 1.0 43 10.2 8.7 8.2 7.9 22 73 7.2 5.4 -1.2 0.1 6.8 32 35
High-income group 0.8 55 71 1.0 55 1.6 12.7 8.4 9.0 10.5 123 9.7 10.1 8.4 6.4 12.2 12 5.6

Family income 20 49 40 106 8.9 10.5 12.7 8.4 9.1 5.4 9.9 10.2 6.7 4.6 5.0 93 6.4 6.4
Low-income group -0.1 35 0.8 7.7 7.5 8.9 N4 6.5 6.5 3.6 89 81 4.3 -0.6 3.6 4.2 6.8 1.6
Middle-income group 39 59 6.8 13.8 103 9.0 12.6 9.1 9.7 6.7 95 100 7.9 6.3 4.4 9.8 6.3 8.4
High-income group 35 6.3 6.1 1.6 93 14.0 143 103 12.0 6.0 1n.7 12.6 8.3 7.9 7.8 15.6 6.0 8.4

T A quarterly survey conducted by the Department of Economic Statistics
Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1
for periods indicated; in percent

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2

4, Consumer outlook indices on economic and family condition: Next 12 Months

Philippines

Economic condition 17.8 223 236 273 363 392 444 268 22.8 214 19.5 8.8 6.7 3.7 29 6.9 0.9 0.9
Low-income group 143 193 204 259 34.9 332 469 269 19.5 14.5 18.6 54 4.0 1.0 1.6 5.4 23 -35
Middle-income group 207 226 236 285 349 387 449 279 24.7 251 16.7 10.3 8.4 38 9.2 10.4 37 54
High-income group 197 280 297 278 39.8 46.0 411 251 241 24.8 240 10.2 75 6.0 -3.9 4.5 -3.0 -0.2

Family financial situation 16.2 17.4 148 222 256 280 264 193 223 19.0 17.3 16.5 15.1 15.7 1n.6 14.4 15.9 15.5
Low-income group 12.4 15.1 10.4 17.7 230 246 238 16.9 18.8 14.5 1.0 13.7 6.7 72 7.9 6.7 7.6 0.1
Middle-income group 18.9 16.3 170 259 25.8 26.1 283 204 233 215 19.4 16.8 18.6 16.8 13.4 17.7 20.2 211
High-income group 193 239 19.5 241 286 339 270 209 25.0 211 214 18.5 19.8 219 13.8 18.8 179 203

Family income 19.7 19.6 17.3 213 292 30.0 293 19.0 23.0 21.0 201 19.6 183 209 15.3 16.0 20.4 19.2
Low-income group 16.0 17.4 13.7 17.7 279 264 286 18.9 183 17.3 17.0 14.7 13.7 17.4 13.5 10.7 14.8 ni
Middle-income group 221 204 200 241 299 292 299 18.7 265 226 205 227 213 21.8 16.3 18.4 27.0 231
High-income group 227 228 194 230 30.1 348 294 193 241 230 228 205 196 229 16.2 18.6 18.0 209

NCR

Economic condition 21.7 3.7 378 40.0 495 520 597 419 48.0 459 234 15.1 14.1 14.1 n3 52 0.4 4.9
Low-income group 153 264 375 350 429 457 585 31.6 462 428 254 73 103 13.5 -0.4 -35 -2.8 1.2
Middle-income group 236 330 386 413 481 526 597 46.0 51.0 487 236 15.4 ni 6.5 12.7 35 55 6.2
High-income group 232 336 370 404 53.4 537 602 409 457 439 227 16.2 16.6 19.7 12.9 75 2.4 4.6

Family financial situation 187 282 320 332 393 409 458 380 443 402 241 24.7 235 240 201 20.2 224 220
Low-income group 9.4 243 338 31.2 339 323 403 313 431 322 212 13.8 17.1 17.7 6.6 1.8 10.8 7.1
Middle-income group 199 276 321 350 401 409 462 385 42.7 413 242 202 18.9 163 17.7  20.7 223 213
High-income group 231 31.8 304 315 404 443 4738 40.1 46.1 414 247 304 274 308 251 230 243 247

Family income 253 324 321 339 40.9 393 455 40.1 439 440 239 250 241 276 202 222 20.2 239
Low-income group 170 286 36.3 31.6 391 289 41.7 371 421 427 228 15.0 14.9 21.0 14.9 14.8 12.6 193
Middle-income group 263 307 314 340 410 404 456 40.1 462 443 224 259 238 209 162 242 18.6 21.9
High-income group 29.2 377 296 349 41.4 419 471 41.4 422 441 25.6 26.1 25.7 33.8 245 223 224 259

AONCR

Economic condition 172 208 213 252 342 372 419 244 18.7 17.5 18.9 7.8 55 21 15 7.2 0.9 03
Low-income group 14.2 18.7 18.7 253 345 324 461 266 18.2 13.0 18.2 53 38 0.4 1.7 58 26 -3.8
Middle-income group 201 203 207 253 321 35.6 413 240 194 204 15.4 93 8.0 34 8.6 n3 34 52
High-income group 188 265 280 251 36.4  44.6 377 21.4 18.5 19.9 243 8.7 4.4 21 -9.2 3.4 -3.1 -1.4

Family financial situation 15.8 15.6 120 204 234 259 233 16.3 18.8 15.6 16.2 15.2 13.8 14.4 103 13.5 14.9 14.4
Low-income group 12.6 14.3 81 16.9 22.4 241 227 16.1 17.6 13.6 10.4 13.7 6.3 6.7 7.9 6.9 7.4 -0.2
Middle-income group 18.7 13.8 14.0 236 228 227 239 16.5 19.4 17.6 185 16.2 185 16.9 12.7 17.2 19.9 211
High-income group 183 21.8 169 226 25.7 31.9 234 163 19.6 159 205 15.4 17.2 19.4 103 17.3 16.2 193

Family income 18.8 17.6 14.9 19.2 274 285 267 15.6 19.7 173 19.4 18.8 17.4 19.8 14.5 15.0 20.4 18.4
Low-income group 15.9 16.5 1.6 16.8 272 262 277 17.8 17.2 16.0 16.7 14.7 13.6 17.3 13.4 10.5 14.9 10.7
Middle-income group 21.2 18.2 17.7 216 276 267 261 141 225 183 202 221 209 220 16.3 17.7 28.4 233
High-income group 21.0 19.0 169 20.4 27.2 334 263 14.1 19.5 176 220 19.1 17.5 19.9 13.6 17.3 16.9 19.7

T A quarterly survey conducted by the Department of Economic Statistics
Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1
for periods indicated; in percent

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2

5. Spending outlook index: Next Quarter

Philippines 290 254 314 296 404 383 355 39.1 392 369 409 467 413 39.6 426 457 40.1 37.8
Food, non-alcoholic and alcoholic beverages, and tobacco 47.8 47.4 55.2 53.8 64.3 59.0 55.4 59.8 583 56.9 61.1 66.5 63.7 60.6 61.1 65.7 581 56.7
Clothing and footwear -1.7 -95 25 -6.4 35 8.8 6.1 131 N4 10.6 18.0 213 13.8 9.7 233 276 18.1 15.0
House rent and furnishing 79 29 6.6 3.6 7.6 81 52 8.9 10.4 9.3 13.0 16.0 14.0 125 17.9 21.2 18.0 13.5
Water supply 37.4 33.9 334 343 433 423 388 394 38.8 417 491 511 443 449 457 474 51.8 484
Electricity 49.7 45.7 49.8 50.6 64.5 62.4 57.4 61.1 60.4 56.1 63.9 65.2 61.4 61.6 62.6 623 68.2 62.5
Gas and other fuels 40.7 3.7 392 385 63.1 569 502 440 46.5 453 458 588 508 478 529 526 499 467
Health 220 16.4 18.6 15.2 18.8 19.7 17.7 233 247 21.4 284 29.0 231 22.4 245 30.1 220 235
Transport 313 237 263 216 513 481 527 482 479 357 409 57.7 429 413 448 433 38.6 329
Information and communication 12.0 53 8.3 10.4 10.4 10.6 79 14.6 13.3 n3 15.1 245 15.3 15.6 191 20.0 15.0 15.4
Education, recreation, and culture 23 0.0 5.9 4.6 12.1 131 13.8 21.0 16.4 16.7 233 268 18.7 177 270 2238 16.7 18.3
Restaurants and accommodation services -0.5 -8.1 1.7 -11 10.7 14.0 8.9 14.2 20.4 19.8 18.6 25.2 14.8 15.3 19.6 282 18.9 17.3
Personal care and miscellaneous goods and services 215 16.6 19.3 24.2 359 34.0 303 371 37.4 377 403 42.5 36.0 39.6 409 374 35.1 36.5
NCR 27.9 26.1 29.2 30.6 35.1 36.7 34.3 317 38.1 33.2 38.4 495 38.8 36.1 44.4 44.8 37.7 34.7
Food, non-alcoholic and alcoholic beverages, and tobacco 52.6 57.7 59.8 60.1 60.6 58.3 56.5 52.2 64.6 555 60.0 69.4 635 60.0 703 720 60.6 58.7
Clothing and footwear -55 -14.7 1.5 -11 41 8.8 8.2 6.3 52 37 14.4 16.7 4.7 -0.4 27.7 209 n3 85
House rent and furnishing 85 6.9 10.4 8.4 9.5 13.7 8.4 10.4 9.7 1n.5 195 268 19.3 155 213 204 17.3 12.6
Water supply 551 571 49.2 53.8 65.3 64.9 53.8 47.7 57.8 555 70.3 7.7 67.4 68.0 70.6 71.5 76.7 68.7
Electricity 62.9 633 56.8 644 74.9 7.5 61.5 57.3 675 642 762 79.7 747 746 769 802 80.5 75.2
Gas and other fuels 521 48.6 50.5 58.7 71.8 65.7 62.7 49.7 56.7 525 581 72.0 68.6 63.0 66.1 68.6 57.0 54.9
Health 308 266 21.7 17.7 19.6 232 18.0 19.7 26.3 222 230 323 20.8 19.1 211 239 19.9 18.5
Transport 26.7 14.0 19.6 23.0 40.1 42.8 49.9 50.6 471 313 36.2 63.6 548 38.6 48.5 43.5 32.4 265
Information and communication 12.6 6.3 10.2 12.0 8.8 14.0 8.9 10.0 16.4 n.2 153 291 .4 10.0 16.3 17.8 12.2 12.8
Education, recreation, and culture 2.4 -3.0 50 7.0 9.6 14.5 12.2 13.8 16.4 15.7 18.8 26.7 125 10.0 243 219 12.0 17.3
Restaurants and accommodation services -2 -109 0.1 21 132 204 19.5 1.8 214 17.7 18.9 35.1 81 14.0 223 258 18.4 14.6
Personal care and miscellaneous goods and services 24.2 24.7 187 288 312 304 340 254 343 35.0 323 48.1 28.0 335 375 352 35.8 333
AONCR 29.3 251 320 293 417 387 358 410 395 379 415 46.0 419 405 421 459 40.7 38.6
Food, non-alcoholic and alcoholic beverages, and tobacco 46.8 45.4 54.2 525 65.0 59.1 55.2 61.3 57.1 57.1 613 66.0 637 60.7 59.4 64.5 57.6 56.3
Clothing and footwear -0.8 -8.2 2.8 -7.8 34 8.8 5.6 14.5 12.7 12.0 18.7 223 15.7 N8 224 290 19.5 16.4
House rent and furnishing 7.6 12 4.9 1.5 7.0 6.1 4.0 83 10.6 8.6 10.6 12.2 12.0 N4 16.7 214 18.2 13.7
Water supply 271 204 242 229 31.8 306 31.0 35.1 28.9 345 381 404 323 329 327 349 38.8 37.8
Electricity 441 38.4 46.9 449 61.2 595 56.0 62.4 581 53.4 59.9 60.5 57.0 57.4 579 56.5 64.2 58.4
Gas and other fuels 386 285 371 34.7 61.7 555 483 431 449 442 439 56.7 480 454 508 50.1 48.8 455
Health 201 14.2 18.0 14.6 18.6 19.0 17.6 240 244 21.2 29.4 283 235 23.0 25.2 313 22.4 244
Transport 326 267 283 21.2 53.7 493 534 476 481 36.7 419 56.4 403 419 440 432 40.0 344
Information and communication 1.8 4.9 7.6 9.7 1.0 9.4 75 16.3 12.2 n3 150 228 16.7 17.7 201 209 16.1 16.3
Education, recreation, and culture 22 1.0 6.1 38 12.9 12.6 143 231 16.4 17.0 247 268 206 20.0 278 230 18.1 18.6
Restaurants and accommodation services -0.1 -6.7 25 -25 9.7 1n.6 5.0 15.1 200 206 185 215 17.3 15.8 18.6 291 19.1 18.3
Personal care and miscellaneous goods and services 20.8 14.4 194 229 37.0 348 294 400 382 383 422 411 38.0 410 417 379 349 373

T A quarterly survey conducted by the Department of Economic Statistics
Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1
for periods indicated

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2

6. Percentage of households that considered the current quarter as a good time to buy

Philippines no n7 133 13.4 12.4 152 140 12.7 13.6 16.1 18.7 14.4 18.7 17.7 15.5 16.4 15.8 17.2
Consumer durables 10.8 10.2 12.0 12.8 103 13.7 12.6 1n.8 1n.5 13.8 17.0 14.7 17.6 15.8 13.7 16.6 13.6 13.8
Motor vehicle 9.2 10.6 n3 105 8.5 10.9 93 8.5 9.8 12.4 13.9 9.4 13.4 13.2 12.0 12.0 12.2 12.6
House and lot 15.6 14.2 16.7 16.9 185 208 201 17.9 19.5 223 250 18.9 251 243 209 205 21.6 253
NCR n4 LA 17.2 17.9 16.7 17.9 15.6 17.5 19.9 17.9 15.6 19.2 19.9 19.7 19.7 209 18.2 20.6
Consumer durables ns 12.5 16.9 17.2 14.2 15.9 14.7 183 18.9 17.4 15.8 18.6 18.2 18.0 221 241 17.1 19.2
Motor vehicle 9.0 9.4 15.0 13.5 n.e 12.8 7.8 1n3 1.6 103 9.9 1n.8 121 1n.8 121 12.4 10.7 1n.5
House and lot 13.4 ns 19.7 230 241 24.9 243 230 29.2 259 211 271 293 294 249 26.2 269 311
AONCR n.9 ns 12.7 12.7 n7z 14.7 13.7 120 12.6 15.9 19.1 13.6 185 17.4 14.9 15.6 15.4 16.7
Consumer durables 10.6 9.8 n.2 121 9.7 13.4 12.2 10.7 10.2 13.2 17.2 14.1 17.5 15.4 12.3 15.4 13.0 129
Motor vehicle 93 10.8 10.7 100 8.0 10.6 9.6 81 95 12.7 14.6 9.0 13.6 13.4 12.0 1n.9 125 12.8
House and lot 15.9 14.7 16.2 16.0 175 202 19.4 171 18.0 217 25.7 17.6 24.4 234 203 19.6 207 244

6a. Buying sentiment of households (in percent): Current Quarter’

Philippines -76.3 -76.6 -733 -73.2 -75.2 -69.7 -72.0 -745 -728 -67.7 -62.7 -7.3 -62.6 -645 -689 -673 -68.4 -65.5
Consumer durables <785 -79.6 -759 -744 -79.4 -725 -748 -76.4 <771 724 -66.0 -70.5 -649 -685 -727 -66.7 -72.8 -725
Motor vehicle -816 -787 -775 -79.0 -83.0 -782 -813 -830 -803 -752 -722 -812 <731 -736 -76.0 -76.1 <755 -74.8
House and lot -689 -715 -66.6 -66.1 -631 -584 -599 -64.2 -60.9 -555 -499 -621 -49.8 -515 -581 -59.0 -56.8 -493
NCR -77.2 -77.7 -656 -64.2 -66.7 -643 -68.8 -64.9 -60.2 -643 -68.8 -61.7 -60.3 -60.5 -60.6 -58.2 -63.5 -58.8
Consumer durables -763 -75.0 -66.1 -65.6 -71.6  -682 -70.6 -63.4 -621 -653 -684 -62.8 -63.6 -641 -558 -51.8 -658 -61.6
Motor vehicle -821 -812 -701 -73.0 -76.8 -744 -843 774 -76.8 -794 -80.2 -763 -758 -763 -759 -752 -786 -77.0
House and lot <732 -77.0 -60.7 -54.1 -517 -503 -515 -54.0 -416  -481 -57.8 -458 -414 -412 -50.2  -47.7 -46.1 -37.9
AONCR -76.2 -76.4 -74.6 -74.6 -765 -70.6 -725 -76.1 -74.8 -683 -61.7 -72.8 -63.0 -652 -70.3 -68.7 -69.2 -66.6
Consumer durables -788 -803 -775 -75.8 -80.6 -73.2 -755 -785 -795 -736 -656 -717 -651 -69.2 -754 -691 <739 -74.2
Motor vehicle -81.5 -783 -787 -79.9 -840 -788 -80.8 -839 -809 -746 -709 -820 -72.7 -731 -76.0 -76.2 -75.0 -745
House and lot -68.2 -70.7 -676 -681 -649 -59.7 -61.2 -65.8 -64.0 -56.7 -486 -64.8 -51.2 -531 -59.4 -60.8 -58.6 -512

T A quarterly survey conducted by the Department of Economic Statistics
2 In Q4 2022, consumer sentiment in buying big-ticket items in the current quarter and for the next 12 months was included using the net balance approach (i.e., difference of the percentage of households with intention to buy big-ticket items and the
percentage of households with no intention to buy big-ticket items).

Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1
for periods indicated

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2

7. Percentage of households that considered buying big-ticket items in the next 12 months

Philippines 3.7 3.6 41 5.1 5.7 6.0 55 4.4 4.9 5.0 6.7 55 5.6 55 5.2 5.9 6.2 5.8
Consumer durables 4.8 4.6 5.2 6.5 6.6 71 6.4 6.3 6.0 6.0 7.5 7.5 6.4 7.6 7.4 85 7.8 6.7
Motor vehicle 33 31 38 4.7 4.3 53 4.1 28 4.1 43 5.0 4.1 4.0 4.2 39 4.2 5.0 4.7
House and lot 31 3.0 32 4.2 6.3 5.6 6.1 4.1 4.6 4.7 7.7 4.8 6.3 4.7 4.2 5.0 5.7 6.1
NCR 3.2 3.0 55 4.3 4.9 4.6 5.2 5.4 5.8 55 5.2 4.9 7.2 5.9 5.2 6.8 4.8 4.7
Consumer durables 5.6 4.9 9.0 6.0 7.6 6.0 71 9.5 9.1 89 7.9 6.4 9.7 7.8 9.5 s 7.2 7.4
Motor vehicle 20 22 36 1.9 29 31 3.4 23 35 20 2.7 25 4.2 37 26 4.2 29 21
House and lot 21 2.0 39 4.9 4.1 4.6 4.9 4.4 4.8 5.6 4.9 5.6 7.6 6.3 3.4 4.7 4.3 4.5
AONCR 3.8 3.7 3.8 53 5.9 6.2 5.6 4.3 4.7 4.9 7.0 5.6 53 55 5.2 5.8 6.4 6.0
Consumer durables 4.7 4.6 4.6 6.6 6.5 73 6.2 5.8 55 5.6 7.5 7.7 5.9 7.6 71 81 7.9 6.6
Motor vehicle 35 32 39 5.2 4.5 56 4.2 29 4.1 4.6 53 4.3 4.0 4.3 4. 4.2 53 51
House and lot 32 32 31 4.1 6.7 5.7 6.3 4.0 4.5 4.6 82 4.7 6.0 4.5 4.3 5.1 5.9 6.4

7a. Buying intentions of households (in percent): Next 12 Months?

Philippines -76.4 -795 -758 -71.2 -720 -705 -726 -74.7 -749 -752 -68.4 -70.9 -69.8 -70.7 -70.2 -64.2 -68.7 -67.0
Consumer durables -69.4 -729 -701 -645 -66.1 -635 -676 -67.0 -69.2 -693 -61.1  -629 -64.1 -62.8 -63.0 -552 -625 -613
Motor vehicle -809 -832 -776 -745 <777 -75.0 -784 -80.1 -79.7 -796 -753 -763 <757 -76.0 -746 -695 <725 -729
House and lot -789 -825 -796 -745 -723 -73.0 -71.9 -770 -76.0 -76.8 -689 -734 -695 -73.4 -729 -67.9 -70.9 -67.0
NCR -75.7 -77.8 -66.8 -67.3 -68.8 -685 -703 -65.7 -68.7 -689 -69.9 -63.4 -64.8 -674 -615 -63.6 7.0 -735
Consumer durables -645 -658 -542 -543 -559 -553 -60.6 -49.2 -533 -52.7 -595 -53.8 -547 -56.8 -449 -476 -59.4 -60.0
Motor vehicle -835 -846 741 -772 -776 -776 -793 -75.7 -80.0 -805 -796 -741 -772 -779 -71.8 -736 -789 -84.8
House and lot -793 -830 -722 -705 <729 -725 -709 -722 -729 -734 -704 -62.4 -626 -674 -679 -69.6 -746  -75.8
AONCR -765 -798 -77.2 -7.8 -726 -708 -73.0 -761 -759 -763 -68.2 -721 705 -3 -71.6 -643 -68.3 -66.0
Consumer durables -70.2 -741 -727 -66.2 -67.8 -64.8 -688 -69.9 77 719 -613 -643 -656 -637 -659 -56.4 -63.0 -615
Motor vehicle -80.5 -829 -782 -74.0 -777 -746 -783 -80.8 -79.6 -795 -746 -76.7 -75.4 -756 -750 -68.8 -71.5 -70.9
House and lot -788 -824 -80.8 -752 -72.2 -731  -720 -77.7 -765 -773 -687 -752 -70.7 -744 -737 -67.6 -70.3 -65.6

T A quarterly survey conducted by the Department of Economic Statistics
2 In Q4 2022, consumer sentiment in buying big-ticket items in the current quarter and for the next 12 months was included using the net balance approach (i.e., difference of the percentage of households with intention to buy big-ticket items and the
percentage of households with no intention to buy big-ticket items).

Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1

for periods indicated

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Ql Q2
8. Percentage of the type of house and/or lot households intend to buy in the next 12 months?
Philippines
Single detached 340 387 426 394 521 334 285 338 497 556 30.1 475 56.2 47.0 3.7 482 380 39.0
Residential lot 328 30.1 213 315 18.8 323 47.4 39.1 173 155 495 249 257 242 30.9 257 243 20.4
Additional types 332 311 36.2 29.0 291 343 241 271 330 289 204 276 18.1 287 374 26.1 377 406
Duplex 0.5 1.6 79 5.4 4.1 9.1 0.9 32 3.8 29 3.4 7.4 45 32 45 4.1 3.6 39
Townhouse 6.2 21 1.8 2.8 3.7 49 35 1.7 21 1.5 0.8 1.8 22 27 6.0 1.6 1.9 2.8
Apartment 31 3.8 6.1 0.8 26 29 1.8 39 4.7 4.4 1.6 4.2 35 54 3.7 43 6.9 2.4
Condominium unit 05 1.7 0.2 0.8 0.7 1.5 03 9.7 22 1.8 43 23 0.5 1.6 03 1.7 0.8 0.7
Agricultural lot 18.0 19.7 12.2 15.8 125 12.2 N4 73 121 12.7 59 6.9 5.0 10.4 13.6 12.2 20.7 24.8
Commercial lot 36 21 73 2.8 1.9 25 47 14 7.0 5.7 38 4.6 2.4 5.4 8.6 23 35 6.0
Others 13 01 07 06 36 12 14 00 12 00 05 04 00 00 07 00 03 00
NCR
Single detached 38.6 43.0 513 575 323 45.2 44 35.0 457 59.6 421 49.8 62.2 323 41.8 29.0 48.6 481
Residential lot 27.7 186 20.4 12.4 225 253 183 253 20.1 12.3 211 209 17.9 241 280 226 15.5 232
Additional types 33.7 38.4 283 30.0 45.2 29.4 376 39.7 342 28.1 36.9 293 19.9 436 30.2 48.4 359 28.7
Duplex 4.8 9.1 9.0 5.1 7.7 5.8 8.2 7.7 73 8.2 10.5 7.4 3.0 42 45 7.7 7.7 20
Townhouse 12.2 8.6 7.0 10.7 20.8 14.9 20.5 n2 8.9 9.0 93 10.7 4.4 14.8 9.9 3.7 4.2 4.6
Apartment 4.8 6.3 45 29 4.4 5.7 26 10.8 32 32 1.6 1.2 25 7.1 4.8 83 53 73
Condominium unit 55 6.4 0.9 20 43 26 29 0.0 4.7 51 6.7 29 32 6.1 29 05 7.8 6.7
Agricultural lot 3.4 11 0.0 52 49 0.5 24 52 7.0 0.7 38 29 29 6.9 48 238 43 5.0
Commercial lot 23 53 2.4 0.4 2.4 0.0 0.9 4.8 1.4 1.9 4.9 1.7 4.0 45 28 45 39 31
Others 0.7 1.6 44 38 0.6 0.0 0.0 0.0 1.6 0.0 0.0 25 0.1 0.0 0.6 0.0 27 0.0
AONCR
Single detached 335 383 408 359 54.0 3.8 26.6 335 50.4 548 29.0 470 550 503 304 51.1 36.7 380
Residential lot 333 31.2 215 351 18.4 33.2 51.0 416 16.8 16.1 522 25.7 273 242 313 26.1 25.4 20.1
Additional types 331 305 37.7 289 276 349 224 249 328 291 18.8 273 17.7 254 383 228 379 419
Duplex 0.0 0.9 7.7 55 38 9.5 0.0 25 3.2 1.9 2.7 7.4 4.8 29 45 35 3.2 4.1
Townhouse 5.6 14 0.7 1.2 21 36 14 0.0 0.9 0.0 0.0 0.1 1.8 0.0 55 13 1.6 25
Apartment 3.0 35 6.4 0.5 25 25 17 26 49 4.6 1.6 4.8 3.7 51 35 3.7 71 19
Condominium unit 0.0 13 0.0 0.6 0.4 13 0.0 N4 1.8 11 4.0 22 0.0 0.6 0.0 1.8 0.0 0.0
Agricultural lot 19.5 21.6 14.6 17.9 13.2 13.7 125 7.6 13.0 15.0 6.1 7.6 55 n2 14.7 105 227 271
Commercial lot 3.8 1.8 83 33 1.8 29 52 0.7 7.9 6.4 37 52 21 5.6 9.4 2.0 35 6.3
Others 13 0.0 0.0 0.0 39 1.4 1.6 0.0 11 0.0 0.6 0.0 0.0 0.0 0.7 0.0 0.0 0.0

T A quarterly survey conducted by the Department of Economic Statistics

2 starting Q2 2018, the questionnaire was enhanced to include buying intention on house and/or lot for the next 12 months.

Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1
for periods indicated

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2

9. Percentage of the price of house and/or lot the households intend to buy in the next 12 months?

Philippines

P450,000 and below 69.5 65.5 74.3 619 575 57.0 61.9 56.6 586 59.0 50.8 511 59.8 49.2 53.8 56.3 515 52.7
P450,001 to P1,700,000 227 23.8 171 28.6 30.1 30.7 258 20.0 271 27.7 35.5 299 283 33.6 31.7 295 34.8 36.3
P1,700,001 to P3,000,000 4.0 6.2 4.8 7.4 9.7 91 10.7 21.0 1n.5 10.0 mn no 8.9 10.3 ns 9.4 8.3 6.7
P3,000,001 to P4,000,000 29 26 12 0.9 0.9 26 0.6 21 0.8 0.4 19 2.4 1.8 23 1.0 29 13 22
P4,000,001 and above 1.0 1.8 2.6 1.2 1.9 0.6 1.0 03 2.0 29 0.7 4.7 12 4.6 21 21 4.1 2.0
NCR

P450,000 and below 417 34.8 37.4 432 443  40.0 44.3 46.4 28.2 274 304 409 55.4 147 309 34.2 372 40.2
P450,001 to P1,700,000 29.2 39.5 34.2 36.2 313 35.3 341 30.9 39.6 48.0 395 325 21.7 37.9 323 40.9 36.7 227
P1,700,001 to P3,000,000 16.6 2.6 15.7 141 17.2 17.6 158 202 18.6 16.7 15.7 18.2 17.2 30.2 236 14.0 12.5 26.7
P3,000,001 to P4,000,000 21 3.6 3.6 0.0 4.0 4.7 2.7 25 3.7 23 8.1 4.7 3.7 12.4 8.6 32 7.0 6.0
P4,000,001 and above 10.4 19.4 9.0 6.4 31 2.4 31 0.0 2.9 5.7 6.4 3.6 2.0 4.8 4.6 7.7 6.6 4.3
AONCR

P450,000 and below 723 68.6 81.8 65.5 58.8 59.2 64.1 58.4 63.8 65.2 52.8 531 60.7 57.0 56.8 59.5 53.2 54.2
P450,001 to P1,700,000 22.0 223 13.6 27.2 29.9 30.1 24.7 18.0 25.0 23.7 35.1 29.4 29.6 32.6 31.6 27.8 34.6 378
P1,700,001 to P3,000,000 2.7 6.6 2.6 6.1 8.9 8.0 10.1 211 10.3 8.7 10.7 10.7 7.2 5.8 9.9 8.7 7.8 4.5
P3,000,001 to P4,000,000 3.0 25 0.7 1.0 0.6 23 0.4 21 0.3 0.0 13 19 14 0.0 0.0 2.8 0.6 1.7
P4,000,001 and above 0.0 0.0 13 0.2 1.8 0.4 0.8 0.4 0.6 2.4 0.1 4.9 1.0 4.6 1.8 12 3.8 1.8

1 A quarterly survey conducted by the Department of Economic Statistics
2 Starting Q2 2018, the questionnaire was enhanced to include buying intention on house and/or lot for the next 12 months.
Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1
for periods indicated

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2

10. Savings sentiment of households?

Philippines
Percentage of households who would set aside savings in
the current quarter 295 31.6 29.4 34.4 32.0 343 29.9 315 34.0 31.6 339 28.6 31.8 293 28.7 28.7 40.7 42.0
Low-income group 20.8 231 183 238 214 247 18.6 19.5 21.8 213 227 17.3 18.7 17.2 21.8 16.7 242 279
Middle-income group 28.0 30.5 298 34.0 311 30.9 26.9 295 32.0 30.8 311 27.4 283 26.0 27.0 291 411 39.9
High-income group 478 507 499 514 465 486 458 509 496 444 492 397 499 436 392 406 526 53.0
Percentage of income allocated to savings
Less than 5% 373 372 343 339 355 335 280 274 325 349 36.1 327 311 313 343 377 421 39.7
5% to 9% 30.2 30.3 30.7 33.8 293 31.7 35.5 34.7 323 33.4 31.2 35.9 349 36.7 36.5 343 28.9 33.9
10% and over 326 325 350 324 352 348 365 379 352 317 327 314 339 320 292 279 290 264
10% to 14% 16.8 17.2 185 219 20.4 228 21.8 23.0 20.8 17.4 19.2 20.4 20.7 203 18.5 181 17.6 17.1
15% to 19% 45 52 7.3 4.7 5.7 52 6.1 5.7 59 4.6 51 4.8 49 59 4.8 4.1 32 2.8
20% to 24% 50 56 51 3.0 5.0 41 4.6 51 5.7 6.2 5.4 3.0 4.4 3.4 31 3.7 56 51
25% and over 63 45 4.1 2.8 4.1 2.8 39 4.1 2.8 35 29 32 39 2.4 2.8 21 2.7 1.4

Percentage of income allocated to savings: By income group

Low-income group

Less than 5% 60.8 55.7 541 52.0 63.7 60.5 48.0 50.7 60.1 61.2 58.2 593 58.0 58.8 58.0 65.6 62.9 58.0
5% to 9% 182 262 278 26.1 186 229 271 31.0 214 203 21.9 235 26.8 316 286 224 255 294
10% and over 21.0 18.1 18.1 219 17.6 16.6 249 183 18.5 18.5 19.9 173 15.2 9.6 13.4 12.0 15 12.6
10% to 14% 9.5 83 9.7 1.0 9.8 1n.5 16.1 10.0 14.0 13.4 12.9 1.1 8.6 7.9 7.1 6.3 7.1 10.2
15% to 19% 28 20 4.6 3.7 2.7 11 11 17 21 3.6 1.9 0.9 1.6 0.0 21 1.6 0.6 0.4
20% to 24% 5.6 4.7 1.6 34 27 20 3.7 3.0 1.5 0.9 26 31 1.6 0.4 1.8 1.0 27 1.2
25% and over 31 31 22 3.9 24 20 40 3.7 09 06 26 22 35 13 25 31 11 0.8
Middle-income group
Less than 5% 372 415 372 36.5 376 39.6 30.2 283 356 36.2 429 38.5 379 38.7 415 449 443 41.9
5% to 9% 35.2 3.8 344 368 35.4 338 389 41.7 36.7 395 31.6 40.6 36.8 413 367 346 255 320
10% and over 275 26.7 28.4 26.6 27.0 26.6 30.9 30.1 27.7 243 255 20.9 25.4 20.0 21.8 20.5 30.2 26.0
10% to 14% 171 14.8 15.3 19.9 17.1 17.2 19.1 19.9 16.5 15.0 16.8 14.6 17.4 14.9 143 13.6 17.7 16.5
15% to 19% 33 3.6 7.4 29 4.4 27 54 31 6.3 4.2 33 29 33 26 39 1.8 3.6 2.7
20% to 24% 1.8 5.4 32 21 3.7 3.7 3.4 36 3.4 3.0 37 14 27 1.2 11 38 7.5 5.1
25% and over 53 3.0 2.4 1.7 1.8 3.0 31 3.4 15 21 1.7 1.9 21 1.4 2.4 13 1.4 1.7
High-income group
Less than 5% 24.8 21.2 22.0 23.2 24.0 17.8 19.6 17.4 20.4 245 24.4 219 20.5 214 22.4 27.4 333 32.0
5% to 9% 32.4 3.4 28.8 345 28.8 336 355 29.9 328 338 342 35.8 35.8 353 39.0 36.6 32.6 36.6
10% and over 42.8 47.4 493 423 472 48.6 44.9 527 46.8 41.7 41.4 423 437 433 38.6 36.0 341 3.4
10% to 14% 204 254 258 286 26.5 317 26.0 309 266 205 228 267 258 26,0 247 233 21.1 19.8
15% to 19% 6.4 8.8 8.4 6.8 7.6 8.7 83 9.7 6.9 53 7.4 7.2 6.7 8.9 6.1 6.1 37 36
20% to 24% 71 6.4 8.5 3.7 6.7 5.2 6.0 73 8.9 10.4 75 4.0 6.2 5.2 4.6 4.2 51 6.4
25% and over 8.9 6.8 6.7 33 6.4 29 46 49 45 5.6 38 44 5.0 32 32 23 4.2 1.5

! A quarterly survey conducted by the Department of Economic Statistics

2 Beginning Q1 2025, only forward-looking questions on household savings were retained in the CES questionnaire due to the streamlining of BSP surveys. Furthermore, the question on the savings outlook was refined to better capture households’ intention
to save.

Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1
for periods indicated

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2

10. Savings sentiment of households? (cont'd)

NCR
Percentage of households who would set aside savings in
the current quarter 27.8 30.6 36.2 37.8 341 38.1 36.4 36.4 441 385 35.6 38.2 455 391 35.8 339 41.8 421
Low-income group 8.7 15.3 15.8 13.6 183 270 18.8 18.2 18.7 21.0 15.8 17.8 224 16.5 19.2 125 24.0 17.3
Middle-income group 221 250 332 313 26.7 279 29.9 31.0 35.6 27.4 26.8 311 332 271 223 30.1 333 30.1
High-income group 473 498 580 604 47.8 57.1 55.1 511 583 544 489 477 568 520 505 395 502 539
Percentage of income allocated to savings
Less than 5% 275 291 266 272 236 227 211 17.8 259 265 254 225 228 238 259 370 398 327
5% to 9% 31.8 3.4 32.7 36.2 33.0 34.4 39.3 38.2 34.3 371 36.0 40.2 403 379 40.0 321 27.2 36.3
10% and over 407 395 406 366 434 428 396 440 399 363 386 373 36.9 383 34.1 31.0 331 309
10% to 14% 214 20.7 21.7 253 24.7 285 246 303 231 18.9 223 25.0 222 253 226 20.0 20.1 18.6
15% to 19% 56 7.0 9.4 6.0 83 6.4 7.4 6.9 7.2 4.8 6.7 56 6.0 7.6 47 49 3.8 5.9
20% to 24% 53 7.0 4.9 29 55 4.6 4.5 4.5 6.2 8.1 6.7 3.6 4.7 3.6 4.0 4.6 4.8 5.0
25% and over 8.4 49 4.6 2.4 49 32 3.0 23 33 45 3.0 3.0 4.0 1.9 2.8 1.5 44 1.4

Percentage of income allocated to savings: By income group

Low-income group

Less than 5% 431 495 49.6 547 55.0 455 457 26.9 481 45.0 39.0 452 53.2 533 36.8 76.9 723 62.1
5% to 9% 27.6 243 348 347 30.0 250 333 552 250 30.0 373 405 36.2 356 491 15.4 13.0 21.0
10% and over 293 26.1 15.7 10.7 15.0 295 21.0 17.9 26.9 25.0 23.7 143 10.6 LA 14.0 7.7 14.7 16.8
10% to 14% 10.3 15.3 10.4 8.0 83 227 18.5 1n.9 19.2 15.0 18.6 9.5 21 1n1 8.8 26 n3 7.9
15% to 19% 52 3.6 35 0.0 5.0 11 12 30 3.8 6.7 3.4 0.0 43 0.0 0.0 51 25 4.5
20% to 24% 8.6 5.4 0.0 13 0.0 23 12 0.0 38 1.7 0.0 2.4 0.0 0.0 35 0.0 0.9 44
25% and over 52 1.8 1.7 13 17 3.4 0.0 3.0 0.0 1.7 1.7 2.4 43 0.0 1.8 0.0 0.0 0.0
Middle-income group
Less than 5% 30.4 35.4 335 303 32.7 34.0 23.8 22.0 33.6 29.4 333 29.0 32.0 342 39.8 49.0 46.8 39.8
5% to 9% 350 3438 352 404 39.6 357 45.0 475 389 438 380 498 435 449 386 281 292 397
10% and over 34.6 29.8 313 29.4 27.7 303 31.2 305 275 26.8 28.6 211 245 209 21.7 229 241 205
10% to 14% 231 13.6 17.8 211 17.5 19.8 20.1 233 18.1 17.6 18.8 15.7 16.9 15.9 16.1 14.2 15.3 15.4
15% to 19% 31 53 9.4 45 59 4.8 53 28 53 4.0 4.0 3.0 39 30 28 21 2.7 2.4
20% to 24% 31 7.8 27 22 33 23 39 2.8 25 23 47 1.5 1.8 1.0 1.2 52 4. 23
25% and over 5.4 31 1.4 1.6 1.0 3.4 1.8 1.6 1.6 29 11 0.9 1.8 1.0 1.6 1.4 20 0.4
High-income group
Less than 5% 236 18.3 153 205 14.4 10.6 14.6 13.1 18.7 231 20.2 173 16.8 17.5 19.7 28.8 342 28.7
5% to 9% 303 303 30.2 329 29.4 35.2 35.1 281 31.8 34.0 349 34.7 39.1 35.1 39.8 35.0 275 35.8
10% and over 46.1 514 545 466 562 542 503 589 495 428 449 480 441 474 405 36.3 383 356
10% to 14% 22.0 281 27.7 315 31.0 358 297 388 269 20.0 244 3.4 258 302 263 239 228 204
15% to 19% 7.2 9.4 10.7 81 10.1 8.6 10.4 10.9 8.9 5.0 83 7.5 7.1 10.0 5.8 6.2 43 73
20% to 24% 6.2 6.7 81 3.7 75 6.7 5.6 6.4 9.0 121 83 4.9 6.3 4.9 5.0 4.6 54 6.1
25% and over 10.7 7.2 81 33 7.7 31 46 28 47 57 4.0 4.2 4.9 2.4 3.4 1.6 5.8 1.8

! A quarterly survey conducted by the Department of Economic Statistics
2 Beginning Q1 2025, only forward-looking questions on household savings were retained in the CES questionnaire due to the streamlining of BSP surveys. Furthermore, the question on the savings outlook was refined to better capture households’ intention
to save.

Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1
for periods indicated

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2

10. Savings sentiment of households? (cont'd)

AONCR
Percentage of households who would set aside savings in
the current quarter 298 31.8 283 33.8 31.6 33.7 28.9 30.7 32.4 30.5 33.6 27.0 295 27.7 276 278 405 42.0
Low-income group 217 237 185 244 216 245 185 19.6 21.9 213 231 17.3 18.6 17.2 219 16.9 242 284
Middle-income group 293 317 292 34.7 321 31.6 26.1 29.2 31.2 3.4 31.9 26.8 276 25.8 278 29.0 42.4 415
High-income group 47.9 51.0 480 494 461 470 442 509 473 419 493 376 475 412 357 41.0 532 527
Percentage of income allocated to savings
Less than 5% 45.8 451 437 41.2 482 442 368 383 406 443 471 453 42.6 410 453 388 425 408
5% to 9% 28.8 292 282 31.0 253 28.9 30.7 30.6 299 293 26.3 30.6 276 35.2 320 373 29.2 335
10% and over 254 257 281 278 265 269 325 31.0 295 264 266 241 299 238 228 239 284 257
10% to 14% 12.6 13.9 14.7 18.1 15.9 171 183 14.6 18.1 15.6 15.9 14.6 18.8 13.9 13.1 15.5 17.2 16.8
15% to 19% 36 35 4.6 33 29 39 43 43 42 44 36 38 34 37 49 31 31 23
20% to 24% 4.7 4.2 53 3.2 4.4 3.6 4.7 5.8 5.0 4.0 41 22 4.0 32 19 25 57 51
25% and over 45 4.1 35 33 33 23 51 6.2 22 2.4 29 35 37 31 2.8 2.8 2.4 1.4

Percentage of income allocated to savings: By income group

Low-income group

Less than 5% 64.2 57.7 56.1 513 66.0 65.5 49.0 575 62.3 64.7 62.7 62.5 59.0 60.1 63.3 62.7 62.5 57.8
5% to 9% 164 26.8 247 240 157 222 245 240 20.8 18.2 183 19.6 248 306 235 242 26.1 29.7
10% and over 19.4 155 19.2 247 183 123 26.6 185 16.9 171 19.0 17.9 16.2 93 13.3 131 N4 125
10% to 14% 9.4 6.0 9.4 n.7 10.2 7.7 15.1 9.4 13.0 131 n.5 N4 10.0 7.1 6.6 7.2 6.9 10.3
15% to 19% 23 15 51 45 21 11 1.0 13 1.8 29 1.6 11 1.0 0.0 27 0.7 0.5 03
20% to 24% 5.0 45 2.4 39 34 1.9 47 39 11 0.7 32 33 1.9 0.5 13 13 2.8 11
25% and over 27 3.6 2.4 45 26 15 57 39 11 0.4 28 22 33 1.6 27 39 12 0.8
Middle-income group
Less than 5% 435 48.6 42.8 455 432 459 41.4 36.8 38.5 436 519 493 442 435 431 40.5 440 422
5% to 9% 354 283 332 31.7 30.7 31.6 281 337 333 349 256 30.1 294 374 350 41.6 25.0 311
10% and over 21.1 232 240 228 26.1 225 305 295 28.2 215 226 205 26.4 19.1 219 17.8 31.0 26.7
10% to 14% 1.6 16.1 n.7 183 16.7 14.2 17.3 15.4 14.1 12.1 14.8 13.4 17.8 13.7 12.7 13.0 18.0 16.6
15% to 19% 35 1.6 4.6 0.6 27 03 5.6 35 7.9 4.4 2.7 2.7 26 22 49 15 37 2.7
20% to 24% 0.7 26 39 1.9 42 5.4 2.4 46 4.8 37 27 14 36 14 11 22 7.9 55
25% and over 53 29 39 1.9 27 25 52 6.0 1.4 1.2 2.4 31 23 1.8 32 11 1.4 1.8
High-income group
Less than 5% 26.8 255 335 275 39.2 275 26.7 243 23.8 27.2 315 30.9 29.6 291 30.1 247 331 328
5% to 9% 35.8 332 263 37.0 279 31.3 36.1 33.0 34.8 332 329 378 27.7 35.9 36.7 40.1 339 36.9
10% and over 37.4 412 402 355 329 411 372 427 415 396 356 313 427 350 332 353 330 304
10% to 14% 17.7 212 224 239 194 262 208 18.1 25.9 21.4 20.1 17.8 25.7 17.5 20.1 223 20.6 19.7
15% to 19% 5.1 8.0 43 4.6 38 9.0 53 7.6 3.0 5.8 5.8 6.6 59 6.8 7.0 5.8 36 27
20% to 24% 8.7 5.8 93 3.7 53 33 6.5 8.7 85 7.0 6.1 23 5.9 5.9 35 3.4 51 6.5
25% and over 59 6.2 43 34 44 27 47 83 4.0 5.4 35 4.6 52 4.8 26 38 38 14

! A quarterly survey conducted by the Department of Economic Statistics

2 Beginning Q1 2025, only forward-looking questions on household savings were retained in the CES questionnaire due to the streamlining of BSP surveys. Furthermore, the question on the savings outlook was refined to better capture households’ intention
to save.

Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1
for periods indicated; in percent

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2

10a. Saving intention index®

Philippines -41.0 -36.8 -411 -31.2 -361 -313 -40.2 -369 -319 -36.8 -322 -429 -36.5 -414 -426 -42.6 -186 -16.1
Low-income group -584 -53.8 -634 -525 -571 -50.7 -629 -61.1 -56.4 -573 -545 -653 -62.6 -656 -56.4 -66.6 516  -44.2
Middle-income group -440 -389 -404 -32.0 -37.7 -382 -463 -410 -36.1 -385 -37.8 -45.2 -43.4  -48.0 -461  -417 -17.7 -203
High-income group b4 15 -0.2 2.7 =71 -2.8 -8.4 1.9 -0.9 -1 -1.5  -20.7 -03 -129 -216 -188 52 59

NCR -44.4 -38.8 -275 -245 -31.8 -23.7 -27.2 -27.2 -8 -231 -28.8 -23.6 -89 -218 -285 -32.2 -16.4 -159
Low-income group -826 -693 -685 -72.8 -635 -46.0 -623 -635 -62.6 -579 -685 -64.4 -551 -669 -61.7 -75.0 -52.0 -65.4
Middle-income group -55.8 -50.0 -33.6 -374 -46.7 -441 -403 -379 -28.8 -451 -465 -37.8 -33.6 -457 -554 -39.8 -33.4 -39.8
High-income group -53 -0.4 161 20.8 -4.5 14.2 10.1 22 16.6 8.8 -2.2 -4.5 13.6 4.0 1.0 -209 0.4 7.7

AONCR -405 -36.5 -433 -323 -36.7 -32.6 -423 -385 -35.2 -39.0 -32.8 -459 -40.9 -445 -448 -443 -189  -16.1
Low-income group -56.6 -525 -63.0 -51.2 -56.8 -51.0 -629 -60.9 -561 -57.3 -53.7 -65.4 -62.8 -655 -56.1 -66.2 -516  -43.2
Middle-income group -415 -365  -41.7 -30.7 -359 -36.8 -478 -417 -375 -372 -362 -465 -449 -484  -445 -42.0 -152 -16.9
High-income group -4.2 20 -4.1 -11 -7.7 -6.1 1.7 1.8 -53  -163 1.4 -24.9 -50 175 -287 -180 6.5 55

1 A quarterly survey conducted by the Department of Economic Statistics

2 In Q12025, consumer sentiment in setting aside money for savings in the current quarter was included using the net balance approach (i.e., difference of the percentage of households with intention to save and the percentage of households with no
intention to save).

Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1
for periods indicated; in percent

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2

Na. Indices on selected economic indicators: Current Quarter?

Philippines

Unemployment rate index 39.2 37.4 14.4 13.3 -0.9 -53 -1.7 -33 93 -33 9.8 19.7 14.7 271 271 18.2 323 358
Interest rate index for borrowing money 16.3 17.6 1.1 1.9 n.e 122 13.4 17.9 265 213 227 281 237 253 264 28.7 27.7 26.1
Exchange rate index -4.6 -3.8 1.4 -3.0 -19.8 -17.7 -425 -49.7 -10.2 -1.8 46 -143 -133 -149  -136 -5.6 -17.8  -143
Inflation rate index® 401 383 457 422 350 373 50.3 411 445 457 451 46.4  43.0
Inflation rate (Pt. forecast)* 3.0 29 35 35 3.4 28 32 37 3.7 6.7 6.0 5.9 51 4.3 xs 4. 35 35
NCR

Unemployment rate index 581 50.3 228 13.8 32 220 194 -8.6 -12.4 -1.9 7.0 16.7 121 253 18.6 15.7 35.6 45.4
Interest rate index for borrowing money 236 250 16.7 7.9 9.8 n.e 10.9 15.9 237 193 20.0 25.6 242 17.5 213 215 335 329
Exchange rate index 15 22 75 53 -19.5 -9.2 -411  -38.4 220 14.5 28 -195 2.4 -7.8 -10.7 11 -16.7 -5.1
Inflation rate index® . 304 327 407 29.7 25.4 245 406 30.0 311 377 467 447 426
Inflation rate (Pt. forecast)* 31 31 3.7 3.4 32 29 4.2 5.0 5.4 7.7 6.6 6.4 5.7 4.5 4.6 4.3 3.6 35
AONCR

Unemployment rate index 36.2 353 13.0 13.3 -0.6 -2.7 11 2.4 -8.8 -3.5 102 202 15.2 27.4 284 18.6 31.7 343
Interest rate index for borrowing money 15.2 16.4 10.2 12.6 1n.9o 123 13.7 183 26.9 21.6 231 285 23.6 265 27.2 299 26.8 25.0
Exchange rate index -5.8 -5.0 -3.1 -4.5 -19.8 -193 -428 -518 -16.4 -5.0 -6.0 -13.3 -153 -16.2 -14.1 -6.8 -179  -15.9
Inflation rate index’ 417 392 465 442 36.5 39.4 519 428 467 469 448 467 430
Inflation rate (Pt. forecast)* 3.0 29 35 35 3.4 2.7 3.0 35 35 6.5 5.9 5.8 50 4.3 X 4.0 35 35

11b. Indices on selected economic indicators: Next Quarter?

Philippines

Unemployment rate index 23.0 15.6 -0.6 -n.7 194 -231  -234 185 -19.2  -105 0.0 12.2 4.0 13.6 10.0 13.9 225 243
Interest rate index for borrowing money 14.8 15.7 n3 9.8 10.7 n.2 n3 18.9 251 217 23.0 295 21.4 19.8 239 281 237 237
Exchange rate index -8.6 -4.2 -0.3 -2 -14.5 -n.8 -289 -34 -8.5 -6.4 -6.9 -5.8 -75 -145 -120 -2.0 154  -135
Inflation rate index’ 239 13.7 17.6 16.1 12.9 219 263 237 225 294 219 231 216
Inflation rate (Pt. forecast)* 32 3.0 3.7 3.6 35 28 31 3.6 3.6 6.7 6.0 5.9 53 4.5 4.6 4. 3.6 35
NCR

Unemployment rate index 43.0 27.7 -0.4 -126 -319  -384 410 -278 -255 -205 -21.8 85 -0.7 9.1 -5.7 14.8 235 295
Interest rate index for borrowing money 18.6 17.8 13.2 4.8 9.2 9.4 8.6 17.8 201 17.2 213 283 213 16.5 22.8 25.2 27.8 272
Exchange rate index 0.0 1.6 73 8.9 -6.5 1.7 178  -159 16.5 14.5 6.9 -6.2 -1.3 -55 -11.8 3.6 -17.1 -13.3
Inflation rate index’ 18.8 8.9 55 36 6.7 16.0 18.0 14.2 142 288 15.6 264 26.0
Inflation rate (Pt. forecast)* 31 32 3.8 3.4 32 3.0 4.2 4.9 54 7.7 6.6 6.4 58 4.6 4.8 b4 3.6 3.6
AONCR

Unemployment rate index 19.8 13.6 -0.6 -n.5 -174 -20.7 -206 -17.0 -18.2 -8.9 35 12.7 4.8 14.4 125 13.7 22.4 235
Interest rate index for borrowing money 14.2 15.3 1.0 10.6 1.0 ns n7 191 25.9 22.4 233 29.7 214 203 241 28.6 231 232
Exchange rate index -10.3 -5.2 -1.8 4.1 -16.1 -13.7  -309 -344 -135  -10.4 -9.6 -5.8 -8.6 -161  -12.0 -29 -15.1 -13.5
Inflation rate index’ 24.8 14.5 19.6 18.1 13.9 22.8 27.7 252 238 295 229 226 209
Inflation rate (Pt. forecast)* 32 3.0 3.7 36 35 2.7 29 3.4 3.4 6.5 5.9 5.9 52 4.5 4.5 4.0 3.6 35

T A quarterly survey conducted by the Department of Economic Statistics

2 starting Q1 2020, the questionnaire was enhanced to include current quarter and next quarter expectations on selected economic indicators.

3 Starting Q2 2022, the questionnaire was enhanced to include expectations on the direction of the inflation rate for the current quarter, next quarter, and the next 12 months.
“ From Q2 2022 to Q1 2023, computation of the Inflation Rate (Pt. Forecast) was changed into the average of the expected range of inflation rate specified by the respondents.
.. blank

Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1
for periods indicated; in percent

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2

T1c. Indices on selected economic indicators: Next 12 Months

Philippines

Unemployment rate index -0.2 -4.9 -17.7  -245 -415 -41.0 -39.6 -294 -26.5 -229 -9.9 6.3 -0.9 53 N4 111 17.8 18.3
Interest rate index for borrowing money 17.2 16.2 1n.8 10.8 123 n.7 121 19.8 26.8 238 26.3 315 259 236 270 29.8 31.8 28.7
Exchange rate index -8.6 -5.2 7.6 0.8 -7.7 -6.1 -8.8 -16.9 -6.9 -0.1 -4.4 -5.1 -7.0 -10.1 -11.5 -1.3 -14.4 -14.8
Inflation rate index® 20.1 -4.0 9.5 15.7 76 204 237 315 292 269 19.9 33.0 2638
Change in prices index 322 283 27.4 271 39.7 375 293 34.0 36.4 34.0 40.8 39.4 38.0 39.7 39.2 40.1 379 36.6
Inflation rate (CPI items) 43 36 34 32 55 5.7 41 59 6.2 52 6.6 6.9 53 55 59 6.2 5.8 5.6
Inflation rate (Pt. forecast )3 3.6 3.2 4.1 3.7 3.6 29 3.0 3.6 3.8 6.8 6.1 6.1 55 4.7 4.7 4.1 3.8 37
NCR

Unemployment rate index 8.5 -7.7 -29.6 -38.4 -582 -57.0 -60.1 -46.9 -50.4 -445 -22.4 -1.2 -14.7 -7.0 -3.2 8.5 56 15.0
Interest rate index for borrowing money 17.9 16.5 9.0 2.2 10.4 103 3.6 15.7 20.4 233 24.9 28.5 26.3 215 21.7 26.1 34.6 34.6
Exchange rate index 9.4 -3.6 20.2 17.9 121 93 22.0 7.1 27.0 259 153 7.4 57 7.6 -33 -4.0 -11.0 -13.4
Inflation rate index? 93 -239 -1n.7 -7.7 -9.5 55 12.1 13.6 7.4 16.2 20.8 271 273
Change in prices index 33.0 33.2 249 26.1 33.2 37.0 26.5 33.0 30.4 315 37.7 35.4 353 33.2 36.7 36.2 39.1 36.5
Inflation rate (CPI items) 37 3.6 2.7 29 39 49 34 42 4.2 4.7 55 52 4.8 42 46 43 5.0 4.9
Inflation rate (Pt. forecr:lst)3 3.2 3.4 3.8 3.4 33 3.0 38 4.7 51 7.6 6.5 6.4 59 4.6 4.8 4.4 3.8 37
AONCR

Unemployment rate index -1.6 -4.5 -15.8 -223 -389 -385 -363 -265 -22.7 -19.4 -7.9 75 13 73 13.8 ns 19.8 18.8
Interest rate index for borrowing money 17.1 16.2 123 12.2 12.6 12.0 135 205 27.8 239 26.5 320 258 240 278 304 313 27.7
Exchange rate index -12.0 -5.4 52 -23 -1n.6 -9.0 -14.1 -21.4 -13.4 -5.0 -8.0 -7.3 -9.5 -13.1 -13.0 -0.9 -15.0 -15.1
Inflation rate index? 21.8 -0.8 12.9 19.4 103 228 256 344 327 286 19.8 339 2638
Change in prices index 327 283 28.4 27.7 412 38.0 30.1 345 37.7 349 415 403 38.7 412 39.8 40.9 379 37.0
Inflation rate (CPI items) 45 37 37 34 58 58 42 6.2 6.5 53 6.8 7.2 5.4 5.7 6.2 6.6 6.0 5.7
Inflation rate (Pt. forecast )3 3.6 3.2 4.1 3.8 3.7 29 29 3.4 3.6 6.6 6.1 6.0 54 4.7 4.7 41 3.8 37

T A quarterly survey conducted by the Department of Economic Statistics

2 Starting Q2 2022, the questionnaire was enhanced to include expectations on the direction of the inflation rate for the current quarter, next quarter, and the next 12 months.
3 From Q2 2022 to Q1 2023, computation of the Inflation Rate (Pt. Forecast) was changed into the average of the expected range of inflation rate specified by the respondents.
.. blank

Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1
for periods indicated

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2

12. Percentage of OFW households by type of use of OFW remittances

Philippines

Food and other household needs 96.4 96.2 96.5 96.0 98.4 975 94.0 95.5 96.2 95.6 96.3 95.7 96.6 97.0 97.6 95.2 96.9 96.2
Education 58.4 522 569 505 558 584 633 685 673 60.8 614  69.7 639 588 684 693 704 693
Medical expenses 50.2 44.6 48.7 45.8 48.9 53.4 481 51.1 572 50.1 512 56.9 58.3 515 56.6 55.4 511 555
Debt payments 16.7 16.5 14.5 11 221 21.7 18.0 16.2 17.5 16.9 18.5 211 17.0 14.3 155 17.8 19.6 18.5
Savings 331 33.0 31.8 317 38.0 335 33.7 293 43.0 349 373 352 321 36.0 279 38.6 355 35.7
Purchase of appliance/other consumer durable 143 13.0 15.1 12.9 17.4 21.7 22.4 19.0 19.7 18.8 18.2 25.7 18.8 213 27.6 235 22.4 20.7
Purchase of house 73 6.4 6.3 52 9.7 8.1 10.5 8.2 12.9 n7 83 9.5 10.8 8.5 6.7 12.7 ns 103
Investment 8.2 6.1 1.0 9.2 10.9 71 58 6.5 8.4 54 9.3 10.1 6.2 85 8.8 8.7 6.5 6.0
Purchase of car/other motor vehicle 55 58 5.7 22 6.5 59 5.0 4.0 56 6.3 93 .o 7.4 1.0 12.8 105 93 8.2
Others 73 4.6 75 5.8 5.0 4.0 3.0 37 20 1.6 4.0 1.5 1.9 0.6 13 03 1.2 0.0
NCR

Food and other household needs 934 948 972 97.5 100.0 98.0 95.1 97.7 952 948 95.5 98.1 955 970 991 96.9 95.0 95.5
Education 56.2 481 55.6 483 56.0 58.0 65.0 68.7 65.7 575 62.4 75.2 61.7 52.6 65.5 66.1 59.0 60.0
Medical expenses 57.0 452 50.0 433 525 600 46.3 57.3 56.6 455 541 59.0 63.2 481 58.6 67.7 440 50.9
Debt payments 15.7 16.3 10.2 10.0 255 18.0 15.4 153 16.3 14.2 9.8 171 19.5 9.8 n2 19.7 16.0 73
Savings 413 415 407 383 411  40.0 439 427 488 388 511 52.4 40.6 459 41.4 535 45.0 32.7
Purchase of appliance/other consumer durable 15.7 12.6 14.8 10.0 17.0 29.0 24.4 282 21.7 20.1 27.8 32.4 271 241 422 417 23.0 16.4
Purchase of house 1.6 81 10.2 6.7 14.2 9.0 10.6 8.4 12.7 13.4 15.8 19.0 18.8 14.3 86 228 21.0 1.8
Investment 58 8.1 15.7 9.2 12.8 10.0 4.9 4.6 8.4 6.7 9.8 4.8 6.0 9.0 9.5 71 9.0 4.5
Purchase of car/other motor vehicle 5.8 37 7.4 0.0 5.0 3.0 41 6.1 4.2 45 12.8 17.1 7.5 15.8 14.7 16.5 7.0 2.7
Others 9.1 44 56 6.7 1.4 20 0.8 6.9 2.4 22 4.5 1.9 15 0.8 1.7 0.0 3.0 0.0
AONCR

Food and other household needs 98.1 97.1 96.2 95.1 97.2 973 93.4 94.1 96.9 96.1 96.9 94.6 97.4 96.9 96.7 94.1 97.7 96.7
Education 59.6 548 57.6 51.7 556 586 623 683 68.6 62.7 60.7 67.1 65.4 631 702 7.2 75.6 74.2
Medical expenses 46.2 443 481 473 46.1 50.5 49.0 475 57.6 528 49.2 559 55.0 53.8 552 47.8 543 579
Debt payments 17.3 16.7 16.7 n.7 19.4 23.4 19.2 16.7 18.3 185 246 230 15.2 17.4 18.2 16.6 213 244
Savings 28.4 27.6 271 27.8 35.6 30.6 28.5 213 38.9 326 27.7 27.0 26.2 29.2 193 293 31.2 373
Purchase of appliance/other consumer durable 13.5 133 15.2 14.6 17.8 185 213 13.6 183 18.0 1.5 225 13.1 195 18.2 12.2 222 23.0
Purchase of house 4.8 52 43 4.4 6.1 7.7 105 8.1 13.1 10.7 31 50 52 4.6 55 6.3 7.7 9.6
Investment 9.6 4.8 8.6 9.3 9.4 5.9 6.3 7.7 83 4.7 8.9 12.6 6.3 8.2 83 9.8 5.4 6.7
Purchase of car/other motor vehicle 53 71 4.8 3.4 7.8 7.2 54 27 6.6 73 6.8 8.1 73 7.7 1.6 6.8 10.4 n.o
Others 6.3 4.8 8.6 5.4 7.8 5.0 42 1.8 1.7 13 3.7 1.4 21 0.5 11 0.5 0.5 0.0

T A quarterly survey conducted by the Department of Economic Statistics
Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1

for periods indicated

2021 2022 2023 2024 2025
Q Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

13. Number of households that received remittances
Philippines
Number of households that received remittances 329 345 318 325 321 322 362 352 395 367 324 327 324 328 296 332 321 319
Percentage over total households with OFW 927 922 927 926 825 942 928 951 975 976 91.8 994 94.7 953 902 920 936 922
NCR
Number of households that received remittances 121 135 108 120 141 100 123 131 166 134 133 105 133 133 ne 127 100 110
Percentage over total households with OFW 90.3 94 .4 931 945 79.7 92.6 925 95.6 96.5 97.8 95.7 100.0 93.7 95.7 913 90.7 90.9 o1.7
AONCR
Number of households that received remittances 208 210 210 205 180 222 239 221 229 233 191 222 191 195 180 205 221 209
Percentage over total households with OFW 941 909 925 915 849 949 930 948 98.3 97.5 89.3 99.1 955 951 896 9238 94.8 925
14. Distribution of households with OFW
Philippines
Number of respondent households with OFW 355 374 343 351 338 342 390 370 405 376 346 329 342 344 327 361 343 346
Percentage over total sample respondents 6.5 6.7 6.2 6.4 6.5 6.5 7.2 6.9 7.5 6.9 6.6 6.3 6.6 6.3 6.3 6.7 6.2 6.4
NCR
Number of respondent households with OFW 134 143 16 127 147 108 133 137 172 137 134 105 142 139 127 140 110 120
Percentage over total sample respondents 5.0 5.0 41 4.7 55 41 4.9 4.9 6.4 5.1 5.0 4.0 55 5.1 4.8 5.1 45 5.0
AONCR
Number of respondent households with OFW 221 231 227 224 191 234 257 233 233 239 212 224 200 205 200 221 233 226
Percentage over total sample respondents 81 8.4 8.3 8.1 7.6 8.8 9.6 8.9 8.7 8.8 8.2 8.5 7.6 75 7.8 8.5 7.7 7.4

1 A quarterly survey conducted by the Department of Economic Statistics
Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1
for periods indicated

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2

15. Debt sentiment of households**

Next Quarter
Percentage of households with intention to apply for a loan 7.1 6.0 6.8 6.0 6.9 7.0 7.5 8.6 8.6 7.4 8.8 10.0 8.9 8.4 8.7 10.0 14.2 12.0
By area
NCR 4.2 25 3.7 3.9 42 3.4 43 38 4.5 4.5 2.7 6.7 4.0 26 43 4.8 135 10.6
AONCR 7.6 6.5 73 6.4 73 7.6 8.0 93 9.3 7.8 9.8 10.6 9.6 93 9.4 10.9 143 12.2
By income group
Low-income group 73 6.2 51 56 7.8 8.6 10.1 105 10.7 9.3 9.1 8.6 2.0 9.7 10.1 125 171 9.6
Middle-income group 8.1 6.0 8.0 59 7.4 8.2 6.4 72 9.2 7.4 7.4 9.0 8.7 8.9 9.2 ns3 13.1 15.1
High-income group 53 5.5 79 6.8 51 41 5.9 7.9 5.7 51 10.2 12.5 9.0 6.6 6.3 59 13.1 10.8
Index on debt application experience (Credit access) 789 863 870 903 936 847 949 Ol7 896 892 855 883 937 921 911 931 861 860
(in percent)
Next 12 Months
Percentage of households with intention to apply for a loan 6.8 6.0 7.1 7.1 7.4 9.9 10.0 93 9.6 12.3 121 13.7 12.9 12.4 13.9 13.7 16.9 14.8
By area
NCR 55 33 3.2 31 45 4.7 53 43 6.6 8.5 4.8 8.9 6.5 5.6 6.9 71 15.0 mnoe
AONCR 7.0 6.5 7.8 7.8 7.9 10.8 10.7 10.1 10.1 12.9 13.3 145 13.9 13.5 15.0 14.8 17.2 15.3
By income group
Low-income group 6.7 6.0 4.8 6.7 7.9 10.1 12.1 1n.2 n.7 15.1 12.2 1.9 13.6 13.2 15.5 15.0 20.7 13.3
Middle-income group 71 6.2 73 6.6 7.9 1.8 9.9 73 10.0 13.1 N4 12.2 13.4 13.2 159 17.4 15.7 17.6
High-income group 6.4 5.7 1n3 85 6.1 7.4 7.7 9.4 7.0 8.2 13.0 16.9 1.6 10.9 9.2 8.2 15.3 13.3

Index on debt application experience (Credit access)

. 85.9 85.7 88.8 91.0 923 871 91.0 931 933 91.2 88.0 86.9 93.0 91.0 89.7 94.8 87.4 90.2
(in percent)

15a. Borrowing intention index (in percent)”

Next Quarter -85.8 -881 -86.4 -88.0 -86.2 -859 -85.0 -82.8 -82.8 -853 -82.4 -80.0 -823 -833 -82.6 -80.0 -71.6 -76.0
By area
NCR 915 -949 -927 -923 -91.6 -932 -915 -923 -91.0 911 -945 -86.7 -919 -948 -915 -905 -73.0 -78.7
AONCR -849 -870 -854 -873 -85.4 -847 -84.0 -81.3 -85 -844 -80.5 -789 -80.7 -81.4 -81.2 -783 -71.4  -75.6
By income group
Low-income group -854 -876 -89.8 -889 -845 -829 -79.7 -79.1 -78.6 -81.5 -81.8 -829 -821 -80.6 -79.8 -75.0 -659 -80.7
Middle-income group -839 -880 -840 -882 -851 -837 -871 -855 -81.7 -851 -852 -821 -826 -823 -815 -773 -73.8 -69.9
High-income group -893 -89.0 -843 -863 -89.8 -91.8 -88.1 -84.2 -88.6 -89.9 -79.7 -75.1 -821 -86.8 -87.4 -88.1 -73.8 -78.4
Next 12 Months -86.4 -88.0 -857 -85.8 -85.2 -80.1 -801 -84 -80.7 -75.4 -75.7 -726 -742 -75.2 -723 -725 -66.2 -70.4
By area
NCR -889 -935 -935 -939 -911 -90.6 -895 -914 -86.8 -830 -903 -823 -870 -888 -86.2 -858 -70.1 -76.2
AONCR -86.0 -871 -844 -845 -842 -785 -786 -79.8 -79.7 -742 -734 -71.0 -721  -73.0 -70.0 -70.4 -65.5 -69.4
By income group
Low-income group -86.6 -88.0 -903 -86.6 -841 -79.8 -757 -775 -765 -69.9 -755 -76.2 -729 -736 -69.0 -70.0 -585 -73.4
Middle-income group -85.7 -876 -855 -86.9 -842 -764 -803 -853 -80.0 -738 -773 -755 -73.2 -73.6 -68.2 -65.1 -68.7 -64.8
High-income group -872 -886 -774  -831 -87.8 -851 -845 -81.1 -86.0 -837 -741 -66. -76.7 -782 -815 -83.6 -69.4 -733

T A quarterly survey conducted by the Department of Economic Statistics

2 starting Q1 2020, the questionnaire was enhanced to include sections on debt outlook for the current quarter, next quarter and next 12 months.

* Beginning Q1 2025, only forward-looking questions on the respondent’s and/or spouse’s debt were retained in the CES questionnaire due to the streamlining of BSP surveys.

“ In Q12025, consumer sentiment in applying for a loan for the next quarter and the next 12 months was included using the net balance approach (i.e., difference of the percentage of households with intention to apply for a loan and the percentage of

households with no intention to apply for a loan).
Source: Bangko Sentral ng Pilipinas
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Consumer Expectations Survey1
for periods indicated

2021 2022 2023 2024 2025
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2

16. Percentage distribution of respondents by income group

Philippines

Low-income group 35.6 36.0 358 323 26.4 259 26.7 29.2 25.7 259 256 226 23.8 215 251 222 219 20.9
Middle-income group 38.7 403 39.6 40.9 40.1 439 441 41.4 39.8 39.8 38.4 39.6 38.0 383 38.4 35.6 35.2 35.5
High-income group 257 23.7 24.6 26.8 335 30.2 29.2 295 345 34.4 359 379 38.1 40.2 36.5 422 429 436
NCR

Low-income group 23.0 249 27.0 175 13.9 13.9 16.0 15.7 12.0 1.6 125 10.2 8.8 10.1 N4 10.2 9.7 8.6
Middle-income group 44.7 472 445 50.7 459 52.2 525 481 46.6 45.4 403 42.0 38.4 403 40.2 33.7 353 34.4
High-income group 323 28.0 28.6 31.8 40.2 33.8 315 36.1 41.4 429 47.2 47.8 527 49.7 48.4 56.2 55.0 57.0
AONCR

Low-income group 479 47.4 449 46.7 39.6 376 378 435 39.5 39.9 393 34.8 38.5 329 393 349 31.7 30.6
Middle-income group 328 333 34.6 3.4 34.0 35.7 35.4 34 328 34.2 36.5 37.2 37.7 36.4 36.5 37.6 35.1 36.4
High-income group 19.3 19.3 20.4 22.0 26.4 26.7 26.9 22.4 27.7 259 242 28.1 23.8 30.7 242 27.4 33.2 329

17. Total sample households and response rate

Philippines

Number of sample households 5634 5702 5670 5,665 5282 5437 5546 5499 5467 5548 5404 5398 5340 5575 5335 5470 5582 5,540
Number of respondents 5422 5581 5560 5495 5175 5,287 5407 5,388 5372 5427 5272 5,256 5207 5475 5211 5350 5490 5444
Response rate (in percent) 96.2 97.9 98.1 97.0 98.0 97.2 975 98.0 98.3 97.8 97.6 97.4 975 98.2 97.7 97.8 98.4 98.3
NCR

Number of sample households 2812 2865 2853 2802 2720 2,716 2806 2827 2,729 2766 2,736 2,685 2646 2776 2697 2817 2,500 2,463
Number of respondents 2678 2833 2816 2721 2666 2,627 2,738 2,781 2,700 2,696 2,689 2,606 2577 2736 2,652 2757 2,453 2408
Response rate (in percent) 952 98.9 98.7 971 98.0 96.7 97.6 98.4 98.9 975 98.3 97.1 97.4 98.6 98.3 97.9 98.1 97.8
AONCR

Number of sample households 2822 2837 2817 2863 2562 2721 2740 2,672 2,738 2,782 2668 2713 2694 2799 2,638 2,653 3,082 3,077
Number of respondents 2,744 27748 2744 27774 2509 2660 2669 2607 2672 2,731 2583 2,650 2630 2,739 2559 2593 3,037 3,036
Response rate (in percent) 97.2 96.9 97.4 96.9 97.9 97.8 97.4 97.6 97.6 98.2 96.8 97.7 97.6 97.9 97.0 97.7 98.5 98.7

T A quarterly survey conducted by the Department of Economic Statistics
Source: Bangko Sentral ng Pilipinas
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