33 CONSUMER PRICE INDEX, INFLATION RATE AND PURCHASING POWER OF THE PESO

2012 =100
for periods indicated
2020 2021
2018 2019 2020 Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul
PHILIPPINES
All ltems N73 1202 1233 1226 1224 1223 1222 1223 1229 1235 1233 1234 123.8 1251 1262 127.8 1281 127.8 127.7 127.8 128.0 1285
Food and Non-Alcoholic Beverages 1236 1262 1296 1293 1287 1284 1294 1292 1290 1288 1284 1283 1293 1322 1343 1372 1373 1359 1356 1351 1350 1351
Alcoholic Beverages and Tobacco 1879 2119 2461 236.0 2383 2404 2414 2426 2448 2478 2482 2481 2502 2563 259.6 2637 2673 2694 2704 2713 2721 273.0
Clothing and Footwear N72 1202 1228 1219 1221 1224 1225 1225 1227 1230 1231 1232 1233 1234 1236 1239 1240 1244 1245 1246 1247 1251
Housing, Water, Electricity, Gas, and other Fuels 106 N33 M43 147 147 146 139 138 138 146 144 141 140 144 145 153 157 156 1156 161 165 1176
Furnishing, Household Equipment and Routine Maintenance ofthe House 1162 119.9 1244 1222 1230 1241 1242 1243 1244 1248 1250 1251 1252 1254 1256 1257 1260 1264 1268 1274 1275 1277
Health 161 1202 1235 1222 1224 1226 1226 1227 1231 1239 1241 1243 1244 1245 1249 1253 1260 1262 1264 1266 1267 127.7
Transport 1050 1061 1095 107.0 1059 1040 1006 1021 109.0 128 127 150 148 M43 158 163 1169 184 186 189 195 1207
Communication 1011 1015 101.8 1017 1017 1018 1017 1017 1018 1018 1018 1019 1019 1019 1019 1019 1020 1020 1020 1020 1020 1021
Recreation and Culture 126 154 161 163 164 165 166 166 167 169 156 152 1152 153 154 1155 1156 158 159 1159 1160 1161
Education 181 M83 1212 1208 1208 120.8 1208 1208 1208 1208 1208 1219 1221 1221 1221 1221 1221 1221 1221 1221 1221 1221
Restaurants and Miscellaneous Goods and Services 132 170 198 186 188 191 191 193 195 1201 1202 1204 1206 1208 1213 1221 1226 1228 1232 1238 1242 1244
Inflation Rate
Headline 52 25 26 29 26 25 22 21 25 27 24 23 25 33 35 42 47 45 45 45 41 40
Core 42 32 32 33 32 30 29 29 30 33 31 32 30 32 33 34 35 35 33 33 30 29
Alternative Estimates of Core Inflation’
Trimmed Mean? 42 26 21 24 22 20 20 21 23 22 19 18 20 24 22 23 24 27 23 25 27 27
Weighted Median® 41 29 23 27 26 25 24 23 23 23 22 20 22 20 23 21 18 17 15 16 19 16
Net of Volatile Items* 45 33 34 38 38 39 38 35 33 33 29 27 29 32 32 39 43 43 44 47 45 39
Purchasing Power of the Peso 085 083 o8 082 082 082 082 082 08 08 08 08 08 080 079 078 078 078 078 078 078 078




33 CONSUMER PRICE INDEX, INFLATION RATE AND PURCHASING POWER OF THE PESO
2012 =100
for periods indicated

2018 2019 2020 Jan Feb Mar Apr May Ju:oz%ul Aug Sep Oct Nov Dec Jan Feb Mar ?;l May Jun Jul

NATIONAL CAPITAL REGION (NCR)

All ltems 1150 1180 1206 119.9 1195 1194 1192 1194 1202 120.6 1205 120.6 1215 1229 123.6 1250 1244 1238 123.6 1237 1240 1245
Food and Non-Alcoholic Beverages 127.7 1314 1356 1352 1344 1341 1347 1337 1336 1336 1335 1340 1366 1411 1430 1464 1439 1418 1413 1405 1406 1410
Alcoholic Beverages and Tobacco 179.0 190.8 2140 2075 2093 2112 2N4 217 2124 2138 2141 2146 2160 2209 2249 2292 2326 2336 2331 2332 2356 2363
Clothing and Footwear 1185 1206 1219 1214 1215 1217 1218 1218 1218 1220 1221 1222 1223 1223 1224 1225 1225 1226 1228 1228 1229 1229
Housing, Water, Electricity, Gas, and other Fuels 1057 1077 1073 1079 1072 1075 1071 1069 1070 1075 1071 1069 1072 1073 1074 1083 1085 107.8 1073 1077 1081 108.8
Furnishing, Household Equipment and Routine Maintenance ofthe House 1155 1175 1235 1193 1209 1236 1241 1241 1241 1242 1243 1243 1243 1244 1245 1245 1246 1247 1247 1256 1257 1258
Health N7.8 1217 1249 1238 1239 1238 1238 1238 1238 1259 1259 1259 1260 1260 1260 1272 1273 1274 1274 1275 1275 1292
Transport 1051 1069 1128 1075 1067 1045 1013 1066 1161 183 189 186 183 181 188 197 1204 1215 1213 1213 1220 1232
Communication 1012 1015 1017 1016 1016 1017 1017 1017 101.7 101.7 101.7 1018 1018 1018 1018 101.8 1018 1018 1018 1018 1019 1019
Recreation and Culture M7 136 141  T43 N42 N43 M43 143 144 145 1146 137 137 137 137 137 N37 138 N38 137 138 137
Education 1226 1267 1300 1298 1298 129.8 1298 129.8 129.8 1298 1299 1304 1304 1304 1304 1304 1304 1304 1304 1304 1304 1304
Restaurants and Miscellaneous Goods and Services 101 T39 M60 1N55 156 156 1156 158 1160 161 161 162 165 1166 1166 168 168 169 177 186 193 195

Inflation Rate 55 26 22 27 20 17 12 14 20 22 22 22 25 35 32 43 41 37 37 36 32 32

Purchasing Power of the Peso 087 085 083 083 084 084 084 084 083 083 083 083 082 08 08 080 080 08 08 08 08 080

AREAS OUTSIDE NATIONAL CAPITAL REGION (AONCR)

All ltems 179 120.8 1241 1234 1233 1231 1231 1232 1237 1243 1241 1242 1245 1258 127.0 1286 1292 1289 1289 129.0 1291 129.6
Food and Non-Alcoholic Beverages 1228 1251 1284 1281 1276 1272 1283 1283 1281 127.8 1273 1272 1278 1304 1325 1354 1360 1347 1344 1340 1339 1339
Alcoholic Beverages and Tobacco 1897 2162 2527 2418 2443 2464 2476 2489 2514 2548 2552 2550 2572 263.6 2667 2708 2744 2767 2781 2791 279.6 2805
Clothing and Footwear 168 1201 1230 1220 1222 1226 1227 1227 1229 1232 1233 1235 1236 1237 1239 1242 1244 1248 1249 1251 1252 1256
Housing, Water, Electricity, Gas, and other Fuels 126 M56 172 N75 N7.8 175 168 167 167 N75 N74 N71 169 N74 M75 182 187 1189 191 196 1200 1213
Furnishing, Household Equipment and Routine Maintenance ofthe House 1165 1207 1247 1231 1237 1242 1242 1243 1245 1250 1252 1254 1255 1257 1259 1261 1265 1269 1275 1279 1281 1283
Health 158 M98 1232 1218 1221 1223 1224 1225 1230 1235 1237 1239 1241 1242 1247 1249 1257 1260 1262 1264 1265 1274
Transport 1049 1059 1085 1069 1056 1039 1004 1007 1068 1112 1108 139 138 MN32 149 153 158 175 178 182 188 199
Communication 1011 1014 101.8 1017 1017 1018 1017 1017 1018 1019 1019 1019 1019 1019 1020 1020 1021 1021 1021 1021 1021 1022
Recreation and Culture 129 59 166 169 MN71 N72 M73 M73 N74 176 159 156 156 1158 1159 161 162 164 165 166 167 168
Education 166 156 1183 N78 N78 178 N7.8 N7.8 N78 N78 N78 191 N94 194 194 1194 194 194 194 194 194 1194
Restaurants and Miscellaneous Goods and Services N45 M82 1213 198 1201 1204 1204 1206 1208 1216 1218 1220 1222 1224 1232 1242 1248 1251 1254 1258 1261 1263

Inflation Rate 51 25 27 30 28 27 25 23 27 29 25 24 25 33 37 42 48 47 47 47 44 43

Purchasing Power of the Peso 085 083 08l 081 081 08 08 08 08 080 08 08 080 079 079 078 077 078 078 078 077 077
Notes:

'Bangko Sentral ng Pilipinas (BSP) estimates

2The trimmed mean represents the average inflation of the (weighted) middle 70 percent in a lowest-to-highest ranking of year-on-year inflation rates for all CPl components.

*The weighted median represents the middle inflation (corresponding to a cumulative CPI weight of 50 percent) in a lowest-to-highest ranking of year-on-year inflation rates.

“The net of volatile items measure excludes volatile CPI items. For the 2012-based CPI, the following CPI items were excluded: bread and cereals, vegetables, sugar, jam,

honey, chocolate, and confectionery, electricity, gas, fuels and lubricants for personal transport equipment, and passenger transport by road, which represents 29.5 percent of

all items.
Source: Philippine Statistics Authority (PSA)




