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Gender-disaggregated findings
from BSP surveys

2021 Financial Inclusion Survey (FIS)

Women in the Philippines are more financially included than men based on indicators
such as account ownership, savings,andcredit. Moreover, survey results showed that
mobile/smart phone ownership and internet use are slightly higher among women

compared to men. ®) o
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both sexes, followed by bank accounts. Ownership of accounts
iIn Microfinance NGOs and cooperatives was higher among

women. The gender gap in favor of women was highest (9 5 6 O/ of Filipino adults have transaction
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still need to catch up with men in terms of owning a bank ® Male  ® Female
account, which Isperceived to be a more sophisticated E-Money Accounts
account type. Meanwhile, lack of money and documentary Bank 26%-102m
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Savings, credit, insurance, and investment Jl Digital finance

47% of Females

13% of Males

While more women borrowed and saved, more men Women were slightly more likely to own a mobile
had insurance (49% F vs. 47% M) and investments ohone and use the internet (78% F vs. 74% M), while
(13% M vs. 8% F). around 60% of both sexes used them for online

financial transactions.

2025 Consumer Finance and Inclusion Survey

Women now surpassed men in ownership
of more sophisticated accounts, such as
bank accounts, marking a notable shift
toward greater gender parity. Filipino
women have consistently recorded higher
account ownership than men since 2017,
driven by the support of microfinance NGOs
and In recent years, the expansion of e-
money wallets and bank accounts.

Insurance ownership Is also now higher
among women, suggesting stronger use of

financial protection products.

Women continue to have higher loan
uptake than men, reflecting their active
participation In credit markets, particularly
for household and livelihood needs.

However, women remain less likely to hold
iInvestment products, indicating that gender
gaps persist in wealth-building and long-
term asset accumulation.
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Client-focused Data
.

DGS: SPC Gallery Tour

The SPC Gallery Tour is conducted by the Department of General Services as part of the Bank's

advocacy and educational initiatives.

Tour data from 2024 to date show that female guests Female @ Male

1,000

accounted for 61% of total tour participants, while male
guests accounted for 39%. This trend suggests a °”

higher level of engagement among women in

activities that promote the BSP’s history and its role in

400

the economy and society.

200

Nonetheless, with over 7,278  participants

Q1 2025 Q2 2025 Q3 2025 Q4 2025

accommodated, the conduct of the tour reflects the 5
Bank's continued commitment towards gender ,
2025 Security Plant Complex (SPC) Gallery Tours

balance In its activities.

ROSS Information Campaigns

The BSP, through its regional branches and offices, implements Public Information
Campaigns to enhance awareness and understanding of financial security, economic

development, and other policy-related issues among stakeholders and the general public.
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As of 2025 of the
participants of PICs were
men

As of 2025 of the
participants of PICs were

women
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Participation data from 2024 to 2025 indicate that women constituted the majority of attendees,
representing 56.5% and 65.0% of total participants, respectively. The increasing share of female
participation underscores women's growing involvement in economic and financial matters and
demonstrates the effectiveness of BSP’'s advocacy initiatives in fostering inclusive and gender-

responsive public engagement.
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EMPLOYEE DEMOGRAPHICS

The BSP workforce distribution reflects a relatively balanced overall
composition, with a slight male maijority partly due to the higher
participation of the security workforce.

Women are leading where it matters most.

At the executive level, women make up 52.03% (2025), indicating a

; J strong representation in top decision-making roles. This leadership
A 2025 . :
> O presence Is even more pronounced at the managerial level, where
women hold 61.22% (2025) of positions.
_ These figures demonstrate a growing pipeline of female leaders and
2.5, show that gender-equality initiatives are translating into meaningful

leadership influence.
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ORGANIZATION DEVELOPMENT

Organization Climate Survey

Diversity and Inclusion ranked 6th among the 10 organizational climate facets
measured by the OCS, with 85.40% of survey respondents who rated said facet
positively. Diversity and Inclusion is defined as “Employees perceive that the
organization supports and fosters an inclusive workplace through policies,
practices, and programs that recognize and leverage on the potential and
strength of its individual members with diverse perspectives and backgrounds to
achieve desired goal.

Great Place To Work (GPTW) certification

In 2025, data gathered from a third-party assessment indicates that the BSP is
perceived by its employees to have an inclusive culture, promotes inclusive
behaviors, avoids discrimination, and is committed to ensuring fairness in the
workplace.

Statements in the GPTW assessment notably “People here are treated fairly
regardless of gender”, and “People here are treated fairly regardless of sexual
orientation” are among those scored high by BSP employees, i. e, 91% and 92%,
respectively, showing that key experiences and behaviors are consistent and well

perceived by everyone in the organization.

HEALTH AND WELLNESS

LEADING MORBIDITIES AMONG BSP EMPLOYEES

HAYPERTENSION DIABETES MELLITUS
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The Health and Wellness Department (HWD) has launched Club 120, which aims to empower employees
diagnosed with or at risk of hypertension to make healthier lifestyle choices. This initiative responds to the
Increasing prevalence of lifestyle-related conditions in the BSP particularly hypertension and diabetes mellitus,

which consistently showed higher rates among male employees from 2023 to 2025.

In general, the data shows that female employees appear to be more participative in preventive health
programs and activities, which may indicate better health-seeking behavior. This trend is reflected in the
growing participation of female personnel in group exercise sessions and virtual step-up activities, while
physical fitness programs continue to be the primary wellness driver among male employees. Through these

iInterventions, the BSP continues to promote a healthier and more prevention-oriented workplace culture.
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CDD LEARNING & DEVELOPMENT REPORT

® Male Female

2023 - e 3,268 Males - 54.6%
e 2,721 Females - 45.4%

I . 8,649 Males - 51.6%
2024

e 8125 Females - 48.4%

2025

e 41,791 Females - 46.9%
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From 2023 to 2025, participation in Learning and Development (L&D) initiatives increased significantly,
reflecting the BSP’s continued investment in workforce capability-building, continuous learning, and
professional growth opportunities for employees. Given that BSP is slightly more populated by men, the
statistics show a higher participation from male employees.

Participation across the years likewise reflected a steadily growing

culture of inclusivity and shared learning, with male and female 1 1
employees showing Iincreasingly balanced engagement and

nearing parity in several instances. The sustained participation of 46.9% $ 53.1%

women in various learning interventions highlights the BSP’s ‘
continuing progress in creating more accessible and empowering

opportunities for professional growth. 2023-2025 Average

OSM GENDER-RESPONSIVE STRATEGY MANAGEMENT

80%

60% 60%
40% < F::::Ies 40%
49% 69%
0% D% 24 Females
14 Females 2 Females 56%
24% 25%
0% 0%
Infrastructure (Infra) Information Technology (IT) Non-Infra & Non-I1T (NINI) Infrastructure (Infra) Information Technology (IT) Non-Infra & Non-IT (NINI)
Organizational PM Governance (2023) Organizational PM Governance (2025)
Sex-Distribution Data Aggregate Sex-Distribution Data Aggregate
70%
60%
60% 6 Females D
50% ol o 105
’ 5 Females Females 24 Females
a0y, 3 Males 85 Females 21 Females 40% 56% 56% 56%
33% 55% 55%
30% 30%
20% 20%
e 10%
0%
Strategy Leaders Strategy Execution Team (SET) Members ~ STRAMA Focal Person 0% _
Strategy Leaders Strategy Execution Team (SET) Members  STRAMA Focal Person
STRATEGY DEVELOPMENT, EXECUTION, and REVIEW (2023) STRATEGY DEVELOPMENT, EXECUTION, and REVIEW (2025)
Sex-Distribution Data Aggregate Sex-Distribution Data Aggregate

e INFRASTRUCTURE e GOVERNANCE & ADMINISTRATION e STRATEGY DEVELOPMENT

Sn0s (EE TR RN ABEIAENT e INFORMATION TECHNOLOGY e EXECUTIVE MANAGEMENT
e NON-IT & NON-INFRASTRUCTURE

Women are shaping BSP's strategy and project delivery in meaningful and measurable ways. From 2023 to 2025,
the Office of Strategy Management (OSM) data shows that women consistently comprised the majority across
key strategy roles - accounting for 56 percent of Strategy Leaders, 57 percent of Strategy Execution Team
members, and 56 percent of STRAMA Focal Persons. Women also represented 56 percent of the BSP
Management Committee in 2024 and 2025, reflecting strong presence at the highest levels of decision-making.

In project management, participation is becoming more balanced with women representing roughly 44-48
percent. Women now lead the majority of IT projects and have reached near parity across non-infrastructure,
non-IT projects and overall project teams. They also make up a substantial share of Project Managers Circle—
Community of Practice and Interests— highlighting active engagement in capability building and collaboration.

While progress is evident, gaps remain - particularly in infrastructure projects,
which continue to be predominantly male-led. These trends point to opportunities
for more inclusive assignment, targeted development, and broader participation
in technical and high-visibility roles.

Through these insights, OSM continues to promote gender-responsive planning,
gender-neutral policies, data-driven decision-making, and inclusive practices -
reinforcing the principle that stronger outcomes are achieved when diverse
perspectives shape strategy and execution.




